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Primrose Chrome 137P 
Lemon Chrome 131P 
Medium Chrome 138P 
Fast Yellow Lake 1293P 

Fast Yellow 870P 

Process Yellow 457FP 

Process Yellow 468FP 
Permanent Yellow Lake 6P-2 
Permanent Process Yellow 2824P 
Fast Yellow Toner 904P 
Permanent Yellow Toner 6P 
Chrome Orange Light 213P 
Chrome Orange Dark 214P 
Persian Orange 2202F 

Fast Orange Lake 137P-2 

Fast Orange 77P 

Fast Reddish Orange 47P 

Fast Orange 247P 

Fast Orange Toner 137P 
Permanent Flesh Lake 245P-2 
Permanent Pink Lake 246P-2 
Permanent Rose Lake 3044P-2 
Permanent Cerise Lake 2642P-2 
Permanent Flesh Toner 245P 
Permanent Pink Toner 246P 
Permanent Rose Toner 3044P 
Permanent Cerise Toner 2642P 


Permanent Fire Red 1143P 
Carnation Red 1311P 
Vermillion 3281FP 

Process Red 459FP 

Sun Red 226P 

Brilliant Red Yellowish 222FP 
Brilliant Red Light 223FP 
Brilliant Red Medium 224FP 
Brilliant Red Dark 225FP 
Permanent Red 786P 
Permanent Geranium Extra P 
Para Toner Dark 212P 

Process Red 2838FP 

Toluidine Toner 210P 

Madder Lake Extra P 

Fast Red 207P 

Fast Red Toner 229P 

Coral Red 1327P 

Rubine Toner 687P 
Permanent Process Red 702P 


Permanent Magenta 28P 
Permanent Maroon Toner 1112P 


Fast Brown 1536P 
Fast Brown 1526P 
Sepia Brown 2670P 
Photo Brown 2731P 


Milori Blue 1090P 

Bronze Blue 8337P 

Milori Blue 8357P 

Dark Bronze Blue 2433FP 

Brilliant Cerulean Blue 902F 
Permanent Sky Blue Lake 2836P-2 
Permanent Oriental Blue Lake 135P-2 
Permanent Peacock Blue Lake 2667P-2 
Fast Blue 282P 

Permanent Cerulean Blue 823P 
Permanent Process Blue 629P 
Permanent Oriental Blue 61FP 
Oriental Blue 604FP 

Permanent Cerulean Blue 341P 
Permanent Cerulean Blue 433P 
Permanent Brilliant Blue 216P 
Permanent Marine Blue 58FP 
Brilliant Blue Toner 884P 

Permanent Sky Blue Toner 2836P 
Permanent Blue Toner VP 
Permanent Oriental Blue Toner 135P 
Permanent Peacock Blue Toner 2667P 


Permanent Violet Lake 2635P-2 
Permanent Purple 419P 

Permanent Purple 62P 

Permanent Royal Purple Lake 247P-2 
Permanent Violet Toner 2635P 
Permanent Purple Toner 215P 
Permanent Royal Purple Toner 247P 
Chrome Green Light 218P 

Chrome Green Dark 220P 

Permanent Bronze Green Lake 2628P-2 
Permanent Brilliant Green Lake 248P-2 
Fast Emerald Green 130P 

Permanent Bluish Green 33P 
Permanent Bronze Green Toner 2628P 
Permanent Brilliant Green Toner 248P 


Job Black 347 

Process Black 464 
Halftone Black 1344 
Halftone Black 465 
Commercial Black 330 
Brilliant Blue Black 331 

Black Crayon Ink 

Laketine 

Transparent White 701 

Reducing White 521 

Magnesia White 

Gloas White 766 

Cover White 376 

Opaque White 1364 

Paste Drier 

Cobalt Paste Drier 2802 

Kalinin Drier 

Bronze Powder Richgold or Palegold 
Gold Size 2176 
Antitack 

Reducing Varnish No. 0 
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SENELITH INKS 


Whatever the ink problem confronting the busy lithographic 
plant, the chances are that one or more of the selective 


Senelith Inks will overcome the difficulty. 































relations with their customers. 


More and more, lithographers are realizing that stand- 
ardizing on Senelith Inks is an important factor in 
maintaining their standards for quality production 
which is naturally reflected in more harmonious 













































for the asking. 





As pioneers in the promoting of practical and 
helpful suggestions for the elimination of 
offset ink troubles, we have available to 
interested parties our booklet “INKS, 
Lithographic and Printing.” 


It is yours 
























The SENELITH INK CO.,Inc.} 


32-34 Greene Street 


New York,N.Y. § 
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Hammermill 
announces a new 
profit-maker 


HAMMERMILL 
eo} 7-XelUl: 


A lightweight paper for better work- 
and-turn printing....whiter, brighter, 
more opaque....it can boost your 
profits on direct-mail jobs. 









HERE’S A PAPER which can pay you an extra profit 
on every to-be-mailed job that you print. This new 
Hammermill paper, weight for weight, has the opac- 
ity of much heavier stock. When you run a job on 
Hammermill Opaque, you buy fewer pounds of paper. 
That’s one saving. When the piece is sent out, mail- 
ing costs are lower. There’s a second saving. 


THESE SAVINGS enable you to give your customer 
more for his money . . . better printing . . . better 
artwork . . . an additional color. He makes his mailing 
piece more effective without increasing the over-all 
cost. While you ring up an additional profit from the 
extra work that runs over your equipment. 


HAMMERMILL OPAQUE is the result of extensive 


















development work and thorough testing under actual 
shop conditions. You can depend on this paper for 
fast, trouble-free performance on your presses. It 
prints well by both letterpress and offset. Its brilliant 
white gives a lift and sparkle to halftone work. Colors 
are rich, brilliant. Type is sharp, clean .. . invites 
reading. And whether the job calls for linework, half- 
tones or solids, you get the greatest possible freedom 
from “‘show through.”’ 


SEE FOR YOURSELF that Hammermill Opaque is 
whiter, brighter, more opaque. Mail the coupon, and 
we'll send you a free test packet of fifty 8% x 11 
sheets along with a handy Sample Book giving com- 
plete stock information. 

















New Profit Opportunities in 
Hammermill Opaque 





Illustrated Sales Letters 
Package Inserts 


Envelope Enclosures 
Self Mailers 







Accordion Folders Labels 
Small Booklets Time Tables 
Legal Forms Maps 
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Hammermill Paper Company 


Send Erie, Pa. 
id! Please send me, free, 50-sheet test 
for * packet and Sample Book of Hammer- 


mill Opaque. 


PL-FE 


Name a 
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(Please attach to your business letterhead) 
























NENEFELDER has “everything for lithography’ 


Buy from Senefelder and enjoy one responsibility and one 


high standard of materials, workmanship and service 


Absorbent Cotton 
Acids, Litho 
Acid Brushes 
Alum Powder 
Aluminum Plates 
Antifin Rubber 
Preserver 
Asphaltum Liquid 
Asphaltum Powder 
Berlin Paper 
Bronze Powders 
Bronzing Pads 


~*~ 


laustic Soda 
‘ellulose Cleaning 
Paper 
tharcoal Sticks 
themicals, Litho 
thina Marbles 
old Top Enamel 
ollodion Emulsion 
olumbia Paper 
opierlack 
Jornelin Solution 
Jorrection Slips 
lounter Etch 
“Convenient” 
‘rayon Holders 
rayon Ink 
‘rayon Pencils 
‘rayon Transfer 
Paper 
Crayons, Litho 
Deep-Etch Supplies 
Developing Ink 
Double Etch Salt 
Duralac Lacquer 
Eg2a Albumen 
Engrav. Needles 
Engrav. Stones 
Etches 
Excelsior Paper 
Felt Daubers 
Film Filters 
Flannel, Litho 
Flint, Graining 
Fly Cord 
Fountain Etch 
French Chalk 
Gamburger Slips 
Gelatine Foils 
Glass Marbles 
Glycerine 
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tarborundum Powder 


Graining Marbles 
Graining Quartz 
Gum Arabic 
Hand Rollers 
Hydroquinone 


Impression Rubber 


Sheeting 
India Paper 
Ink Mullers 
Ink Knives 
Ink Slabs 
Kalinin Drier 
der Oi 


Litho Inks 
Litho Stones 
Lump Pumice 
Magnesia Carb. 
Maple Balls 
Mica Powder 
Moleskin 
Molleton 
Mutton Tallow 
Negative Brushes 
Negative Collodion 
Negative Glass 
Negative Varnish 
Neg-O-Lac 
Nitric Acid 
Offset Blankets 
Offset Inks 
Offset Powder 
Opaque 
Palm Oil 
Pen Ink 
Pens, Litho 
Photographic 
Gelatine 
Planium Etch Salt 


Plates, Lithographic 


Press Boards 
Printing Inks 
Process Glue 
Process Oil 
Proofing Inks 
Pumice Powder 
Quartz, Graining 


Rolling-up Ink 
Rosin Powder 
Rubber Snake Slips 
Rubbing Stones 
Schumacher Slips 
Scotch Hone 
Scotch Slips 
Scotch Tape 
Scraper Leather 
Scraperwood 
Senebumen 
Senelac Varnish 






Snake Slips 
Soapstone 
Sponges 
Steel Balls 
Steelclay Marbles 
Stone Cement 
Strecker Salt 
Sulphur Flour 
Tracing Blue 
Tracing Paper 
Transfer Ink 
Transfer Papers 
Transparency Solution 
Tusche 
Varnishes 
Wire Brushes 
Zinc Plates 

Etc., Etc. 





FOR INSTANCE CONSIDER 


LIQUID TUSCHE 


Recent developments in Planographic Printing on Multilith 
Presses and also the increasing use of the Silk Screen Process have 
created an importent, new field for Lithographic Tusche, especially 
in its liquid form. 

Lithographic Tusche has always been used in the preparation of 
regular lithographic plates, but in liquid form it is now used very 
extensively on Multilith plates and also in working the Silk Screen 
Process. 

Various subjects may be pieced together on a lithographic plate, 
photographed into a single unit and filled-in with additional text or 
drawings with Liquid Tusche. In this way lithographic printing 
images may be produced that are low in cost and flexible in their 
adaptation. 

Liquid Tusche can be used on zinc and aluminum plates, on 
lithographic stone, on crayon transfer paper and in the Silk Screen 
It is applied to lithographic plates and stones with a 
Directions 


Process. 
lithographic pen, an artist’s brush or with an air brush. 
for the application of Liquid Tusche on Crayon Transfer Paper are 
given in our leaflet ‘‘Crayon Transfer Paper’ which can be obtained 
on request. 

Senefelder Liquid Tusche is a ready-made mixture that is ready 
for immediate use; every drop of it can be used, entailing neither 
waste nor delay in its preparation. 

It possesses all the essential properties of a freely-flowing and 
well-working lithographic tusche; it contains an exceptionally large 
percentage of greasy substance and is practically insoluble in water 
while the design is being washed-out on the plate or stone. 

Senefelder Liquid Tusche permits making corrections and alter- 
ations on etched plates and on etched stones without the necessity 
of removing either etch or acid from the surface; it is jet black in 
color, thin and uniform in consistency and easy flowing. 

Senefelder Liquid Tusche is a quality product that is manu- 
factured to give high quality results, not to cut a price. It is packed 


in pint containers at $3.00 per pint. 


THE SENEFELDER COMPANY, Inc. 


62-54 GREENE ST. 


“Everything for Lithography” 


NEW YORK, N.Y. 
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THE COVER 


Zeese-Wilkinson, Inc., Long Island 
City, N. Y., equipped with complete 
photographic studio, demonstrates 
the interest and flexibility provided 
by the background projection screen. 
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The Weber Process 
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By Robert J. Butler 18 
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Pictorial 22 


The Basis for Lower Costs 
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Yes SIR, that’s what it iss FORESIGHT. Whether you’re getting ready 
to make a flight or getting out a magazine every month, it is the one thing 
you can’t be without if you’re going to be a success. 


Were a success with our readers, we think, because we are foresighted 
enough to line up in advance articles, features and stories which we think 
they’re going to like. That way you’ve always got something good in store. 
Each month there’s something new, something to look forward to, something 


to read and remember. 


For example, next month we're going to have an article by the 
famous type-designer, FREDERIC W. GOUDY, on type faces 
suitable for lithography. The following month there will be an 
article discussing in detail the sensitive materials used in the 
lithographic process. Then we have planned ahead a series of 
market articles based on interviews with buyers. An early issue 
will carry an article on the technical features of dry color manu- 
facture in respect to their effect in lithographic inks. Next month, 
also, -but wait, -that’s enough to show you what we mean by 
foresight. We're planning ahead for you. Enter your subscription 
now. Rate is $3.00 a year. 


The Photo- 
Lithographer 


254 WEST 31ST STREET, NEW YORK, N. Y. 
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Do you know 


The National Association of Photo-Lithographers 


- = 


177 





What wage scale is in effect in different parts of 
the country? 
What are production standards and economic 


hourly cost for every department in a lithographic 


plant? 


What the better photo-lithographers suggest as 
charges for press work, wash-ups, half-tones, strip- 


ins, reverses, proofs, running difficult papers, etc. ? 


What is a reasonable commission to be paid to 


salesmen ? 
Where you can obtain a uniform cost system? 


Where you can get help on problems constantly 


arising in your plant? 


You can have information on problems arising 


every day in your plant by joining 


6 BROADWAY NEW YORK, N. Y. 


Confidential Bulletins sent periodically to members. 
Membership dues very reasonable. 


Minimum $25.00 Maximum $250.00 
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SERVICE FOR THE PHOTO-LITHOGRAPHER 
CHEMICALS 


“EQUIPMENT 
cm os sina 5 -) c C | A [ 


Many types of Whirlers, 


Vacuum Frames, Cameras, 
Arc Lamps, etc., are illus- jp ROC - S S a S 
trated and PRICED in our 
new equipment catalogue. 
Write for it! SUPPLIES 
oe 
Harold M. Pitman Co. 


Lithographic Equipment & Supply Division 


JERSEY CITY, NEW JERSEY CHICAGO, ILLINOIS 
150 Bay Street 51st Ave. and 33rd St. 


Pacific Coast Representative .. G. GENNERT, Inc., 1153 Wall St., Los Angeles, Cal. 
.. LATIMER, Ltd., 7 Widmer Street Toronto, Canada 





Canadian Representative .. 
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@ Greater tensile strength 


@ No blemishes or porosity 
® Oil resistant surface and plies 


© Safest minimum stretch 
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RAPID ROLLER COMPANY 
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Your DIRECT COLOR PHOTOGRAPHY Prodderns 


To meet the increased demand for color reproductions 
from direct color photography, this Company has now 
installed a complete PHOTO-STUDIO. 


This Studio is equipped with the best and 
latest apparatus to produce direct color 
photographs by every known method. We 
have one shot cameras for action and 
model shots, still cameras for Dufaycolor 
or Kodachrome, background translux pro- 
jection screen and projector lamp for 
backgrounds of any style or type, photo- 
flood lamps, spotlights and flashlight 
equipment; in fact, everything that the best 
equipped commercial studio in New York 
or elsewhere has to produce high-class 
color photographs. We make color prints 
to any size, or supply transparencies either 
by Kodachrome or the laminated method, 
and also make fine black and white prints. 


We have a complete outfit, cooking stove, 
refrigerator, etc. to make up such food- 
stuffs as are to be photographed and we 
employ a competent food stylist to ar- 
range and pose these subjects or arrange 
model poses. 

We have spared no expense to make 
this the most up-to-date photo-studio to 
produce color photography with an eye to 
its reproductive possibilities. 

We employ a crew of photographers 
who not only are trained in studio pho- 
tography, but who can also go anywhere 
and produce interiors or outdoor shots by 
the most desirable method for the par- 


ticular purpose. 


We offer the facilities of this Studio with its equipment and personnel 
to those engaged in the graphic arts, 


as an aid to produce material with an eye 
to the reproduction problems, and since 
this Studio carries but a nominal overhead, 
we can offer this service at reasonable rates. 

We guarantee that all accounts will be 


thoroughly protected by us, and that no 
one outside the Studio personnel will be 
acquainted with the work or client. 

We shall be glad to send our special 
representative to give you further detail. 


Let us help you solve your direct photography problems. 


ZEESE-WILKINSON CO., 


INC, 


W. J. WILKINSON, President 


METROPOLITAN BLDG. © COURT HOUSE SQUARE @ LONG ISLAND CITY 
TELEPHONE: STILLWELL 4-8620 














ASK TO SEE OUR SELECTION OF WASH OFF RELIEF PRINTS 
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Into every negative enters 


COPY 
CRAFTSMANSHIP 


CHEMICALS 





To produce a finished negative of the better type, 


you need better copy, better craftsmanship and 


better chemicals. 


Merck chemicals for the graphic arts are better 


chemicals—the kind that go a long way toward 


. FINE CHEMICALS FOR THE 
1 ° 
produc ns better results PROFESSIONS AND INDUSTRY SINCE 


* /070 * 





M E E & K & G O. In Cc. Manufacturing Chemists R A HWAY, N - J . 


New York: 161 Sixth Ave., Philadelphia: 916 Parrish St., St. Louis: 4528S. B’way. + In Canada: Merck & Co. Ltd., Montreal and Toronto 
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Wanted: 


Merchandising Brains 


N his new book, “Effective Market- 
ing,” published recently, L. Rohe 
Walter,—who, by the way, is giving 

a series of lectures on selling starting this 
month at the Lithographic Technical 
Foundation in New York which, along 
with his book, should not be missed,— 
names five major objectives of successful 
marketing organizations: 

To sell at a profit 

To sell more goods to present customers 

To sell goods to new customers 

To develop new markets and expand 
old ones 

To improve present products and de- 
velop new products. 

A case which we think aptly illustrates 
points two and four in Mr. Walter’s list 
‘ame to our attention recently. A litho- 
graphing concern up until about a year ago 
had been supplying a manufacturer of 
soda fountains with a steady if limited 
amount of point-of-sale material. The 
lithography salesman servicing the ac- 
count, after some study of the relative 
merits of soda fountains, was convinced 
that his customer manufactured a superior 
fountain. Its sale, he felt, could be im- 
measurably increased if the right mer- 
chandising plan could be worked out. 

The ultimate objective of this mer- 
chandising plan from the salesman’s point- 
of-view was, of course, the use of more dis- 
play material, but if it increased the sales 
of soda fountains the end would certainly 
justify the means. 

After further study the salesman drafted 
a plan and presented it to the company. 


It was immediately accepted. It was a 
very simple plan. Basically it was this: 
when a product such as a soda fountain 
has a long life, both the salesmen and the 
sales promotion department are likely to 
concentrate their attention on the remain- 
ing prospects and neglect the customer 
who has just been sold. 

This company could ill afford to do that 
since the fountains were sold on a time 
basis, and it was necessary to get at least 
80 per cent of the money in two to three 
years. Therefore, if it could do anything 
to make the dealer’s business more prof- 
itable, it would be a worthwhile move. 
That’s where the salesman’s plan came 
into the picture. 

He suggested the company offer a com- 
plete merchandising plan with each foun- 
tain, calling for periodic changes of counter 
and window display material beginning 
with Opening Week and _ continuing 
throughout the year, supplemented by 
posters, opening day invitations to the 
dealer’s customers, helpful booklets out- 
lining plans for attracting business, and 
other dealer aids. 

The plan was a success from the start. 
The company not only placed the dealer 
in a surer position to pay for its equipment, 
but could advise prospective customers, 
like Packard, to Ask the Man Who Owns 
One, and be sure of the answer. The ac- 
count, incidentally, became one of the 
lithography salesman’s best. 

Nowadays the successful manufacturer 
of lithography must merchandise the other 
fellow’s goods. 
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GRAPHICS 


The original letters shown above have been varied to the effects 
illustrated. In their respective orders, the original copy has been 
condensed and then expanded in width, italicized, extended in 
height, made into outline around a thickened base, brought into 
relief around a thickened outline letter, condensed in height, 
thickened considerably and finally there is produced a combination 
of expansion and condensation with the letter outlined in relief. 
All changes have been made photomechanically. The production 


of every effect is under control. No art work has been applied to 
make these changes (other than the small caricatured figures!). TH | W I b | i p RO) ( Ii \\ 
tFG RA p H | Cs. Photomechanical preparation of negatives for 


color work in perfect register produced 


SO RAPH IC? >aaeaioc 


by Russet, Bacon 


ZEGRA y y, J Cex. The Weber Process is an important contribution to the 


photomechanical arts. It is the invention of Martin J. 
Weber, New York artist, who has been experimenting 
in the field of photomechanics during the past four 


years. Today his invention is developed to the point 
where it is possible to achieve the variety of effects 
shown on these pages, mechanically without any art 
work. 


The process introduces an unprecedented control of 
productions. Added to this are the effects of shading, 
outlining, shadowing, thickening and thinning of 








original line copy. 


Though the original copy is made to undergo photo- 
mechanical transformation, it is nevertheless possible 
to control these changes in such a way as to achieve a 
planned and desired variation. Illustrations and de- 
signs can be made to undergo similar changes. To the 
photo-lithographic industry, an important feature of 
the Weber Process is its ability to prepare negatives in 
two or more colors for perfect register from single-color 
original line copy. This eliminates the necessity of 





preparing complicated key drawings, and the photo- 
lithographer need no longer spend the time involved in 
painting in overlaps for proper register. All this is now 
done photomechanically and more accurately. The 
original copy can be solid without any guide lines. 


This service is now part of the Martin J. Weber 
Studio. His invention is the outgrowth of long experi- 
ence as a designer and close identification with the 
Graphic Arts. Before establishing his studio seven 
years ago he was an agency art director in which posi- 
tion he had an unusual opportunity to study reproduc- 
tion and printing from both the client's and the practi- 


cal Graphic Arts standpoint. 
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World’s Fair 
kets 





From the original copy above all the effects shown on 
this page were made photomechanically. The screen 
tones shown on a few of the effects do not require any 
guide lines, sn or any pate The color speci- 


mens show a few nples of what « ¢ automatically 
achieved permitting of perfect register; all results are 
ade dir oe a the single color aaa line copy. 


Woutts 
Worllals IRatsr 
World!s; Faix 


World's Fair Ps 
World’s Fair 
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Illustrations or decorative motifs can be varied in the same manner as has been 
illustrated with letter designs. In this case the result at the right is shown 
made heavier from the original thinner line illustration printed in color above. 











PHIL¢ 
Here are a few more changes made $0.5 
photomechanically by the Weber Process 34 
from the original copy shown at the top. ule 
The possible changes can continue on and ©-P 
on. The process will maintain perfect reg- HiLCc 
ister on any of the changes and for that rea- opp 
“_ , ; son will permit printing original copy with diLc 
lhe outline decorative design at the right was photome- any or group of these changes in multicolor. O 
chanically produced from the original design at the left. 2 PH 
ILco 
> PHI 
lLco. 
, | : | i aaal “PHIL 
SEE HOW MUCH GAS HEATING OFFERS YOU Lco . 
Pp 
SEE HOW LITTLE IT COSTS TO HEAT WITH GAS Aik 
me f 
SEE HOW LITTLE IT COSTS TO INSTALL GAS HEATING PHiL¢ 
Co-p 
SEE HOW EASILY YOU CAN BUDGET YOUR HEATING COSTS PHILC 
> . P| 
"HILC, 
Ste O-p 
bk 
EE m Um q'‘co 
L >. p 
$ ow Co Grr H 
EE Ho Ltt» IT . STs To " . HLco 
Ch Osts TAL G Costs » PH, 
G T0 q Ly 
REATIy EAT Wi ATING ILco | 
© OFPEas yas PHI 
§ Yoy Ikco 
“PHIL 
7 ' _ {Co ., 
The lower specimen photographed from the original above By 
it demonstrates a novel effect obtained with the Weber Proc- ¢ IL¢ 
ess. Though an effect of perspective is created, the letters SO -p 
a oe at the beginning of the lines are the same size as those at PHitc 
Che three different outline effects oe the end in each case, and here again, though the lines give 20 -p 
duced from the solid line copy at the top. an illusion of perspective, they are nevertheless parallel. *HILC 
© Pp 
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These overall pattern designs are the 
final results produced photographically 
from their respective basic units shown 
alongside each pattern. A similar proce- 
dure can be used for illustrations wheth- 
er they be in line or full tone to make 
a continuous, connected or evenly- 
spaced pattern. These decorative pat- 
terns can be used for advertising back- 
grounds with the center mortised for 
copy, for book jackets, cover designs, 
fly-leaves, wrapping paper, package 
designs, check tints, letterhead back- 
grounds and many other purposes. 
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Offset Gloss Inks 


HERE was a time when 

the letterpress printer 

had it all over the lithog- 
rapher in the production of ma- 
terial with a high finish and 
brilliancy. But that day is gone. 
Today the lithographer can turn 
out lithographed work with a 
lustre and finish second to none. 
All you have to do is have a look 
around in any grocery, drug 
store or corner newsstand to see 
that. On all sides bright-colored 
labels and packages, beautiful 
window displays, attractive pub- 
lications produced with a bril- 
liance and finish which catch the 
eye of the consumer, hold his 
attention and create an interest 
to buy. These results, like Rome, 
didn’t happen overnight: they 
are the result of long research 
and much effort. The develop- 
ment of offset gloss inks is a 
product of this research. 

Like any new development, 
the advent of offset gloss inks 
met with the usual skepticism 
and lack of confidence but it is 
now an established fact that 
these inks may be run with the 
same good working qualities that 
are to be expected with the 
regular types of offset litho- 
graphic inks. It is true that when 
gloss inks first came on the mar- 
ket a few years ago, numerous 
bugs were present which pre- 
vented their use in practical, 
everyday production. However, 
aided by the rapid strides made 
in the development of suitable 
papers and in spraying equip- 
ment, it is now possible to pro- 
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By ROBERT J. BUTLER 


Fuchs & Lang Mfg. Co. Division 


duce with offset gloss inks the 
lustrous effects heretofore ac- 
complished only by the applica- 
tion of an overprint or spirit 
label varnish. 

Lithography must by its very 
method be a very careful and 
exacting process. There are too 
many factors which may cause 
difficulty with resulting press 
delays, spoiled work and, con- 
sequently, added expense. There- 
fore, any contemplated change 
from present methods must be 
thoroughly checked for practical 
and economical results. The 
lithographer today demands the 
utmost degree of brilliancy and 
the ink maker, in his continual 
search for improvement, has de- 
veloped many new materials to 
achieve such effects. In many 
cases added lustre and brilliancy 
has only been made possible by 
an extra varnishing operation 
but, through the cooperative ef- 
forts of the paper and ink manu- 
facturers, inks are now produced 
that dry rapidly and with a high 
finish comparable to a varnished 
job. 

One of the greatest problems 
was to produce an ink which 
would be entirely practical for 
lithographic application. Count- 
less experiments together with 
pressroom trials were conducted 
and the one exceptional feature 
discovered was the absence of 
scumming or greasing on the 
plate. Another factor found was 
that greater length and flow 
could be obtained even with 
pigments that are usually short 


in body and inclined to perform 
poorly on the press. Finally, 
many different grades of paper 
were tested. On Offset, English 
Finish, Sulphite Bond, etc., the 
results are slightly better than 
with regular inks as far as high 
finish is concerned but, although 
the final result could not be con- 
sidered as a true gloss effect, yet 
there is a decided improvement 
in drying. There are now on the 
market numerous grades of coat- 
ed stock commonly referred to as 
varnish gloss sheets which are 
particularly adapted for offset 
gloss work as they prevent com- 
plete penetration of the ink, at 
the same time allowing slight 
absorption to minimize offset. 
Offset gloss inks are now be- 
ing run on single-, two-color and 
four-color presses. There is little 
if any difference in their manner 
of running as compared to the 
regular lithographic inks and one 
important advantage is that very 
little manipulation is required to 
make ready for press. No dryers, 
compounds, etc., are necessary as 
the required amount is incor- 
porated in their original manu- 
facture by the ink maker. For 
specific cases where reduction in 
consistency, strength or elimina- 
tion of tack is required, the ink 
maker should be consulted as 
special materials are necessary 
and they do not disturb the 
general balance and _ working 
properties of these special inks. 
It cannot be stressed too 
strongly that paper plays a very 
(Turn to page 33) 
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Lithographed in four colors from direct color photography by ZEESE-WILKINSON 
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POSTER ART 
to Blame? 


HE Billboard—A Blot on 
Nature and a Parasite on 
Public Improvements.”’ 


Sounds like the title for an old 
melodrama of the gas-lit era. 
But it’s far from that. It’s the 
title of a booklet published last 
September by the New York 
Roadside Improvement and 
Safety Committee in coopera- 
tion with the N. Y. State Park 
Department which, by its wide- 
spread distribution, has done 
more than anything else in a 
long time to foment the present 
agitation for legislation against 
the so-called disfigurement of 
scenic highways by billboards 
and other outdoor advertising. 

Abolition of billboards and 
outdoor advertising has been 
urged in various movements of 
advocates in New York State 
since 1916, when United States 
Senator Robert F. Wagner, then 
a State Senator, introduced the 
first of numerous measures which 
have failed of legislative adop- 
tion in the intervening years. 
The present movement is con- 
ceded by many to be the strong- 
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Lucian Bernhard, renowned poster de- 
signer, gives the artist’s point of view 
apropos of the present movement to 
legislate against outdoor advertising. 


est effort in many years. Organi- 
zations of voters in every county 
in the state have been formed, 
who are being urged to write to 
their Senators and Assembly- 
men for the adoption of a bill 
which would give the State 
Superintendent of Public Works 
power to regulate erection of 
continuance of outdoor advertis- 
ing along all highways outside 
incorporated cities and villages, 
within clearly defined limits. 
The bill was drafted under the 
supervision of Robert Moses, as 
chairman of the State Council 
of Parks, who has been active in 
opposing representatives of the 
outdoor advertising industry. 
Representatives of the out- 
door advertising industry agree 
that there are strong aesthetic 


and safety reasons for restricting 
billboard advertising along 
public highways. J. B. Stewart, 
vice president of the Outdoor 
Advertising Association, in an 
address before the Long Island 
Federation of Women’s Clubs in 
New York last month said that 
his association had gone on rec- 
ord as approving zoning laws 
for billboards. However, they 
oppose the present bill on the 
grounds that the discretionary 
powers it would grant to the 
Superintendent of Public Works 
is too broad, and, naturally 
enough, they oppose any such 
suggestion as that contained in 
a speech before the same Long 
Island Federation of Women’s 
Clubs last month by John M. 
Lockwood, attorney. Mr. Lock- 
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wood told the ladies that they 
should “‘take the bull by the 
horns and regulate this industry 
before it is too late.” 

From the aesthetic angle, bill- 
board posters as produced in the 
United States today, with few 
exceptions, are not considered 
good art. They are illustrated 
slogans. For a time during the 
World War poster art in the 
United States showed promise, 
and there are encouraging signs 
today, but it is generally con- 
ceded that British and Continen- 
tal posters are superior—in de- 
sign, that is to say; not repro- 
duction—to most in the United 
States. 

Why is that so? Because to 
bring off anything new and origi- 
nal in advertising art requires 
courage and the willingness to 
gamble, and advertisers in this 


"a 





country have been conspicuously 
lacking in both in recent years. 
All advertising has been planned 
for mass consumption, and the 
mass is least likely to criticize 
what it has most frequently seen 
in the past. That, at least, is the 
theory advanced by artists and 
art directors. 

They cite, too, what in their 
opinion is a tendency on the 
part of advertising agencies now- 
adays to express all ideas in 
terms of slogans, e1aploying the 
artist simply to dress up and 
illustrate the idea rather than 
convey it by art. In other words, 
the art work is subordinated to 
the copy and consequently loses 
force. Alsa, the American ad- 
vertiser, they say, does not take 
the poster as an advertising 
medium as seriously as does the 
European’ advertiser. Conse- 
quently, only a small percentage 
of his advertising appropriation 
is devoted to it. The artists say, 
too, that they are at fault in not 
demanding a release from the 
many restrictions imposed on 
them by agencies and advertis- 
ers 


ROBABLY no one is better able 

to diagnose the ills of the 
present poster situation, at least 
from the aesthetic standpoint, 
than Lucian Bernhard. He was 
one of a small group of European 
artists who, early in the present 
century, originated the whole 
idea of the modern poster. His 
first work was done for Priester 
matches in Berlin and is a classic 
studied by students of poster 








art. The Priester match design 
is as fresh and arresting now as 
it was when it first appeared 
thirty-three years ago. His earli- 
est poster in this country was the 
widely known “Three Men in a 
Storm” for Rem. It has achieved 
the distinction of being repro- 
duced in full color in the En- 
cyclopedia Brittanica as the best 
example of modern poster art. 

About the same time Bernhard 
and his __ fellow-experimenters 
were achieving something new 
and modern in Europe, there was 
noticeable a growing awareness 
of what constitutes fine poster 
art in this country. From 1900 
on, billboards showed the work 
of fine artists like Edward Pen- 
field, Will Bradley, Leyendecker, 
Fred Cooper, C. B. Falls and 
others—men who had something 
original to offer and who were not 
expected to compromise with 
irresponsible criticism. Then the 
World War came and afterwards 
poster art fell to a low level. 

“But now,” says Lucian Bern- 
hard, ““we are seeing signs of a 
renaissance. A few artists like 
Joseph Binder, Otis Sheppard, 
Howard Scott are being given a 
freer hand to create posters rath- 
er than enlarged illustrations. 
However, except for the work of 
a handful of artists for a handful 
of advertisers, the poster in this 
country today is mostly an eye- 
sore and not the stimulating art 
it should be.” 

Advertisers seem to think that 
the only way to create an artisti- 
cally pleasing poster is by a pic- 
ture of a pretty girl, Mr. Bern- 
hard points out. The reason for 
this is that posters are conceived 
not by poster artists but by copy- 
writers. The first concern seems 
to be to invent a slogan. After 
that, says Mr. Bernhard, the 
“art work” is allotted to (a) a 
visualizer to make a layout; (b) 
a specialist for heads, or auto- 
mobiles, or whatever the illustra- 
tion calls for; (c) a letterer to 
put in the name of the product 
and the slogan, usually as large 
as possible, and usually without 
regard for the color scheme; and 
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finally, (d) the art department 
which pastes the package or 
trademark in the corner. Mr. 
Bernhard compares the proce- 
dure to that followed in the mod- 
ern assembly plant in some large 
manufacturing industry. 

After it comes off the “‘assem- 
bly line,” the poster, according 
to Mr. Bernhard, must next go 
before the board of directors for 
approval. They like it very much 
except one director. He thinks 
that the name of the product 
should be in red instead of blue. 
And another, wishing to add his 
nickel’s worth, thinks that the 
label on the bottle is not enough 
like the original. A third believes 
the slogan should be just a little 
larger. A fourth suggests that an 
empty corner on the upper left 
might easily be used for addi- 
tional copy. Finally, even the 


president’s secretary has her 


@ Of the illustrations of poster design 
on these pages two represent the work 
of Lucian Bernhard: the design for 
Priester matches at the top of the oppo- 
site page, which was his first effort and 
won a prize in Berlin in 1905; and the 
Rem poster, “Three Men in a Storm,” 
which has been honored by inclusion 
in the pages of the Encyclopedia 
Brittanica as an outstanding example 
of directness of appeal and simplicity 


@ The design at the top of this page is 
the work of Joseph Binder. Mr. Binder 
is noted for his original and dramatic 
work He is the designer of the 
official New York World's Fair poster 


@ The poster on right is an outstand- 
ing example of the work of Toulouse- 
Lautrec. He raised the design of posters 
to the level of a fine art. For him there 
was no distinction between ‘commer- 
cial” and “pure” art. He applied the 
same standards to both: his posters 
were executed with as much technical 
care as his most ambitious paintings 
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say, commenting on the fact 
that “‘nobody is wearing that 
kind of a muffler, or hat this 
season.’ That is a description of 
the steps the average poster goes 
through according to Mr. Bern- 
hard and other leading poster 
artists. 





In his opinion, the conception 
of a poster must come from a 
poster artist, not from a copy- 
writer, illustrator or portrait 
painter. Furthermore, he adds, 
really good art that has a definite 
and distinctive appeal cannot be 
made on the equivalent of a 
Detroit motor-car assembly line. 
The poster artist must have a 
free hand. He must place himself 
in the frame of mind of the pro- 
spective buyer. He must visualize 
the product to be advertised, 
from a new and unusual angle. 
His color harmony must be dic- 
tated not so much by the actual 
color of the product, but by the 
colors that seem to best interpret 
it. In fact, he may achieve eye- 
appeal by not using a picture of 

(Turn to page 33) 
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CHARLES E. KERLEE, of Hollywood and New 
York, whose work is shown on this and the next page, 
is at present making a series of shots on the West Coast 
for 24-sheet posters for Union Oil Company which 
Schmidt Lithograph Co., of San Francisco, will repro- 
duce. Mr. Kerlee’s photography is very popular in ad- 
vertising and graphic arts circles. The freckle-faced boy, 
opposite, won first prize in the gravure section of the 
Printing Arts Quarterly Exhibition in Chicago last 
vear. A remarkable simplicity seems to be the dominat- 
ing characteristic of all his photographs. 











The Basis for Lower Costs 


BY WALTER E. SODERSTROM 





Executive Secretary, National Association of Photo-Lithographers 


N 1910 an event occurred 

in the Graphic Arts indus- 

try which had a profound 
effect not only in its own sphere 
of influence, but engaged the 
serious attention of leaders of 
diversified industries in all sec- 
tions of the country. It was the 
announcement that the United 
Typothetae of America had es- 
tablished a uniform and standard 
system whereby it was possible 
for the average printer to secure 
comparable information 
concerning the financial and op- 
erating aspects of his business. 
Since that period, cost sys- 
tems have been devised for 
virtually every industry. Today 
it is no longer a question of 
whether the members of an in- 
dustry should adopt a system of 
costs; rather, the only point at 
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basic 


issue is: what type of system 
should be installed? 

In spite, however, of the man- 
ifest benefits that have accrued 
to thousands of businesses that 
have made use of workable cost 
systems, a great amount of edu- 
cational effort is still required to 
inculcate the principles of cost- 


finding among the members of 


the lithographic industry. 

Let us restate a few of the 
principles that have been accu- 
rate yardsticks in testing the 
value of a cost system in the 
efficient conduct of a business: 

A uniform cost system enables 
each lithographer to conduct his 
own business in the most intelli- 
gent and profitable manner. 

It does away with cost varia- 
tions in the industry which re- 
sult when each member has his 





own method of computation. A 
standard cost-finding system al- 
locates expenses, develops cost 
rates, and through its function- 
ing, the cost of producing work is 
definitely recorded. 

When a cost system is operat- 
ing properly, it should reveal the 
efficiency of the plant’s equip- 
ment, and chart accurately the 
periods of idleness and the rea- 
sons therefor. It, furthermore, 
should reflect the current pro- 
duction fluctuations, together 
with the operations and manage- 
ment from one period to another. 

A good cost system provides 
statistical information for the 
industry as a means of discour- 
aging further expansion of un- 
necessary plant facilities. It fa- 
cilitates the computation of tax 
returns, and shows the differ- 
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ences between Federal income 
and excess profits taxes, and 
basic costs of production. 

There is one thing on which 
there is practically unanimous 
agreement, and that is that the 
ultimate purpose of conducting a 
business is to show a healthy 
profit. But unfortunately two 
factors have in recent years 
created havoc with legitimate 
business operations: (1) uncon- 
trolled price competition and 
(2) excessive cutting of prices. 
Authorities agree that this state 
of affairs has reached so serious a 
stage that many concerns find 
it difficult, if not impossible, to 
conduct their businesses on a 
profitable basis. 

It should be taken for granted 
that no concern would deliber- 
ately sell its product at less than 
it costs to produce. Since many 
plants are doing this very thing, 
however, the only apparent rea- 
son is that there is a complete 
lack of knowledge of cost-ac- 
counting principles and an ab- 
sence of definite data as to the 
exact costs of production. 

In an industry such as the 
lithographic, which has attained 
a growth beyond the predictions 
of the most optimistic prophets, 
the plants that are building on a 
durable foundation are the ones 
that pay close attention to the 
costs of doing business. Yet un- 
less the evils of extreme price 
fluctuations are eradicated, even 
those concerns that have efficient 
cost systems can be dragged 
down to the level of the unthink- 
ing outfits that do a large volume 
of business but at the end of the 
vear find themselves facing a 
heavy deficit. 


uk National Association of 

Lithographers has __ tried- 
and in a large measure has suc- 
ceeded—in avoiding the pitfalls 
that have been the downfall of 
trade associations in numerous 
industries. From the * -rv begin- 
ning it has recognized tnat un- 
less we fall in line with the 
principles and practices of asso- 
ciations that have become 
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marked leaders in their respec- 
tive trades, not only would our 
growth be impeded, but we 
would have no standing with our 
member-concerns. So in common 
with the progressive tendency in 
the graphic arts industry, the 
members of our association have 
definitely become “cost-con- 
scious.” 

This state of mind has been 
aided and abetted by many 
factors that have confronted the 
owners of various businesses 
during the past years. First, the 
continuance of the depression 
‘aused considerable curtailment 
in the quantity of advertising 
and office forms of concerns 
whose budgets had to fall in line 
with drastic economies. Second, 
thousands of firms were seeking 
inexpensive methods of produc- 
ing their various requirements, 
and photo-lithography presented 
itself as a process that would 
effect considerable savings. 
Third, the process lent itself to 
countless phases of advertising 
literature that heretofore could 
not be produced because of the 
great expense of making cuts of 
drawings and photographs. 

A survey conducted by the 
N. A. P. L. has revealed that in 
spite of the fact that the photo- 
lithographic process effected con- 
siderable economies for numer- 
ous large buyers of our product, 
the disparity in estimates sub- 
mitted by lithographers was pro- 
portionately as large as_ the 
variation in estimates submitted 
by producers of letterpress print- 
ing. Due largely to association 
activities, this condition of indis- 
criminate and  unbusinesslike 
pricing of our product has to 
some extent been eliminated. 
But notwithstanding the “cost- 
conscious’ attitude of the aver- 
age lithographer, much construc- 
tive work has yet to be accom- 
plished. 

In going through the associa- 
tion cost file, it is amazing to 
note the wide differences in the 
kinds of forms used by the 
respective members, which made 
the recording of cost data ex- 


ceedingly difficult. Not only were 
the forms used by lithographers 
of different sizes and shapes, but 
many of them did not contain 
sufficient space to note pertinent 
information. We have devised a 
simple system for recording the 
various operations, that can be 
handled with ease by an intelli- 
gent girl, without unduly inter- 
fering with her other duties. 

Here are a few of the questions 
relating to production that had 
to be studied intently in order 
that their solution might con- 
tribute something of basic worth 
to cost analysis. Should a lithog- 
rapher submit a competitive 
estimate on a job to a buyer 
based on his own equipment, or 
should he compute his figures 
from operations of presses that 
are adapted to do the work most 
economically ? 

To pose the question with 
greater clarity, should the owner 
of a small plant, with presses 
limited to 17 x 22 inches in size 
quote competitively on a large 
job against a lithographer having 
38 x 50 inch presses whose usual 
run of work requires large equip- 
ment? 

Conversely, is it good business 
for the owner of the large-press 
equipment to compete with the 
small-plant owner on a 17 x 22 
broadside run on colored paper 
when the former’s smallest press 
is a 34x 44? It is self-evident that 
each of the above plants is better 
suited for the type of work which 
the presses can turn out more 
quickly and more economically. 
Likewise, each has peculiar ad- 
vantages, which bear heavily in 
competing for certain types of 
work. While considerable judg- 
ment must be used by lithogra- 
phers in estimating specific jobs, 
the cost data compiled by our 
association are an invaluable aid 
to the lithographer who desires 
that the estimates submitted to 
buyers shall represent the most 
accurate and authoritative in- 
formation obtainable. 

As the association’s cost sys- 
tem gradually developed, two 
important objectives were con- 
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stantly borne in mind: (1) There 
was an earnest desire to improve 
competitive conditions by pro- 
viding basic-cost information on 
which to develop adequate price 
policies within the industry, and 
(2) there was the urge to increase 
operating efficiency through the 
developmient of a more incisive 
knowledge of costs, and to ob- 
serve the average or normal re- 
sults of production by comparing 
the performances of individual 
companies with others of similar 
capacity. 


HE cost system which is now 
Toeing offered to the indus- 
try by the association could not 
have reached its present state 
of development without the com- 
plete cooperation of the heads of 
many member concerns. It was 
their enthusiasm and ability that 
inspired the field workers to ac- 
cumulate and record the uni- 
form cost and _ statistical* data 
which form the basis of the as- 
sociation’s cost system. 

It may be of interest to the 
industry to get an insight into 
the underlying factors which 
were used as a basis for the sys- 
tem’s formulation. 

1. The subject of cost ac- 
counting was discussed at our 
annual conventions. Papers on 
the subject were printed in 
pamphlet form and articles were 
frequently published in Tue 
Puoto-LiTHOGRAPHER. 

2. The general principles of 
cost accounting were dissemi- 
nated among those who were 
interested in the development of 
a cost system, with no attempt 
to prescribe any particular for- 
mula. 

3. Provision was made for the 
system’s definitely tying in with 
the general accounts, the prepa- 
ration of a cost manual, and the 
inclusion of the required forms or 
records. 

4. A system of periodical re- 
ports was planned in order that 
records of the activities of the 
industry could be collected, clas- 
sified and then distributed to 
member-firms. 
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5. Other features which were 
gradually adopted were consult- 
ing or advisory services on cost- 
accounting problems, uniform 
methods for estimating costs, 
and suggestions for budgetary 
control within the industry. 

Most lithographers have to in- 
vest considerable capital in ma- 
chinery and equipment. Since 
the normal balance sheet appears 
to be mostly fixed assets, the 
application of statistical methods 
will reveal the average propor- 
tion between net worth and 
gross fixed assets. When this 
ratio is better understood, the 
temptation of over-plant expan- 
sion is largely diminished. Ratio 
comparisons, by periods, of the 
Balance Sheets of a company 
will show to what extent the 
several groupings of assets and 
liabilities have changed; to what 
extent working capital has in- 
creased or decreased, and, finally, 
what disposition has been made 
of the profits. 

Tax requirements and the ex- 
ceptional fluctuation in dollar 
values have made an_under- 
standing of depreciation of plant 
equipment an imperative re- 
quirement. 

The results of operations for, 
say, a six-month period are 
shown throughout the operating 
statement. For purposes of anal- 
ysis, the statement will act as a 
guide as to whether the operating 
profits could be increased or the 
production losses could be de- 
creased. The cost of materials, 
labor, other plant expenses, ad- 
ministrative and selling expenses 
are all interrelated and must be 
accurately proportioned if profits 
are to be realized. Gross profit 
on sales, net profit on sales, and 
net operating profit are three 
essential items which the lithog- 
rapher should note carefully. 
An increase in volume of sales 
should always carry a propor- 
tionate increase in gross and net 
profit. Where records show that 
this is not being maintained, the 
firm is obviously not benefiting 
from increased business. 

Among the varied results ob- 


tained by member plants that 
have adopted the association’s 
cost system is factual material 
relating to: 

1. Cost of running plant. 

2. Cost of operating depart- 
ments. 

3. Cost of operating units of 
equipment in department. 

4. Production standards for 
units of equipment. 

5. Economic hourly rates. 

6. Job costs of biack and white 
work, and cost of putting 
through each combination. 


HILE our industry is young 
W and vigorous, we should 
do everything in our power to 
see that no plant shall compete 
unfairly with the plant of an- 
other member. Fair competition 
is not only permissible—it makes 
for sound health and a spirit of 
continuous progress. But fair 
competition can only be achieved 
when plants are not overbur- 
dened with too much equipment 
and excessive overhead; and 
when a uniform system of cost 
finding prevails in every plant. 

Wonderful progress along the 
above lines has already been 
achieved. But there is still a 
great amount of work that must 
be accomplished. 

As previously stated, there is 
not a single concern in our indus- 
try that would willingly turn out 
a job at a loss. If this condition 
exists, it is because that firm is 
unaware of the basic costs that 
enter into the manufacture of 
its product. 

The cost system devised by 
the National Association of 
Photo-Lithographers is available 
to members without charge. This 
system is now operating success- 
fully in many lithographic plants. 
To those who desire to obtain the 
many privileges and advantages 
which membership in the asso- 
ciation brings, it may be stated 
that the yearly dues are unusu- 
ally low. A cordial invitation is 
extended to the owner of every 
plant in the industry to become 
a member of our organization, 

(Turn to page 31) 
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Lithographers dis- 
play newest labels, 
cans, closures, signs, 


etc., 


at convention. 


Canning Industry Meets 


1E National Canners’ As- 

sociation held its annual 

meeting at the Stevens 
Hotel, Chicago, Jan. 22 to 27. 
The convention was of particular 
interest to lithographers in view 
of the new label requirements 
provided in the revised Federal 
Food & Drug Act, which be- 
comes effective June 25. Many 
were on hand to hear the latest 
information concerning the re- 
quirements, and to exhibit their 
newest label designs. 





He ss 
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H. Thomas dAustern, legal 
counsel for the canners, spoke on 
the new label regulations at the 
opening session. He said that 
while the new requirements will 
force re-designing of a large pro- 
portion of existing labels, there 
are many points on which there 
has been no definite agreement. 
Committees from the canners’ 

National Can Co., New York, right, 

exhibited a wide assortment of 

metal decorated products at its 


booth. Stout Sign Co., St. Louis, left, 
showed some of its metal signs. 





association are at present work- 
ing with Washington adminis- 
trators in an effort to iron these 
out, he declared. 

Among the points unsettled, 
said Mr. Austern, are those per- 
taining to the prominence of 
information on labels, the man- 
ner of disclosing ingredients on 
labels, statements regarding the 
place of business of manufactur- 
ers, and requests concerning the 
right to exhaust existing stocks 
of labels. 











The provision in the original 
regulations which required that 
name and address, including 
street number of the manufac- 
turer of any food, drug or cos- 
metic, must appear in the princi- 
pal panel of the label has been 
modified, Mr. Austern pointed 
out. Under a ruling recently 
authorized by the U. S. Secre- 
tary of Agriculture, this informa- 
tion can be placed on other 
portions of the label, provided it 
is prominently and conspicuously 
displayed, he said. He added, 
however, that Secretary Wallace 
had flatly refused to permit a 
change of the original ruling 
which requires that ingredients 
of fabricated foods must be 
shown on labels in cases where 
these ingredients are changed 
frequently. 

He spoke somewhat discour- 
agingly of the slow progress that 
was being made on the ruling 
regarding definition of standards 
of identity. In one instance, he 
said, it took six weeks of day and 
night discussion to reach any 
sort of agreement. However, Mr. 
Austern said, should an agree- 
ment on standards for all prod- 
ucts not be reached by June 
25, the Secretary of Agriculture 
is empowered to grant a period 
of grace. 

The law re-enacts provisions 
of the earlier Act requiring use 
of what canners call the “crepe 
label,” Mr. Austern said. Prod- 
ucts falling below standards 
agreed may be offered for sale, 
but ingredients must be prom- 
inently given on the label. He 
emphasized the fact that this in- 
formation must be conspicuous. 

While not going into specific 
detail, Mr. Austern told the con- 
vention that there are still six 
other points about which there 
was some disagreement as to the 
definition of proper labeling. 

“There is still a vast shadow 
area,” he said, “in which each 
label will have to be considered 
in its proper light. I cannot urge 
too strongly that time and study 
be given to the requirements. 
We shall have to do business 


If 


under this new law and we must 
comply with it in good faith.” 
Passing from the Federal law, 
Mr. Austern called the attention 
of the group to a recent Florida 
statute regulating labels, known 
as the “Embossing and Labeling 
Act.” Of especial interest to 
lithographers doing business 
with Florida canners, it requires 
that every can be embossed with 
the word, “Florida,” and that 
every label carry the words 
“Produced in Florida.”’ He re- 
ported that canners in that state 
had recently brought suit to 
halt enforcement on numerous 
grounds, but their case was 
thrown out by a lower court. Re- 
cently, however, the U. S. Su- 
preme Court had reversed the 
decision of the lower court, and 
ordered the case to trial with the 
declaration that the canners were 
entitled to a hearing. The hear- 
ing has not yet been held. 
““Appeasement of business is 
the current catchword today,” 
Mr. Austern said in conclusion. 
“Harry Hopkins is now Secre- 
tary of Commerce and we believe 
he is going to make a genuine 
effort to foster business improve- 
ment with emphasis on increased 
sales. If this revival comes, sales 
of canned goods will share in it, 
so it is to the interest of the can- 
ning industry as well as related 
industries to cooperate.” 


ITHOGRAPHERS attending the 
*& canning convention were 
optimistic about their prospects 
for increased labeling business 
in 1939, according to interviews 
granted Tue Puorto-Litruoc- 
RAPHER’S Chicago representa- 
tive. All said they were studying 
the New Food and Drug regula- 
tions closely for rulings covering 
the re-designing of existing labels. 
They pointed out, however, that 
there was a provocative “‘if”’ in 
the picture. 

Federal Census figures reveal 
that in 1937 more than 
16,000,000,000 cans were made 
in the U. S., and every one of 
them required a label. In that 
vear lithographers produced 


$21,000,000 worth of labels, and 
the value of metal lithography 
»roduced was around $7,000,000. 
But the canning industry closed 
1938 with a considerable carry- 
over of stocks in their ware- 
houses, so that any increase in 
the volume of labeling business 
above last year’s figures hinges 
on a condition. The condition 
being, “if business revives,”’ pro- 
viding greater purchasing power 
for lower-income groups. If it 
does, there will be an increased 
demand for canned goods, and 
this will be reflected in the 
lithographing industry, the rep- 
resentative was told. 

Herman Gamse, president, 
Gamse Lithographing Co., 
Baltimore, when interviewed at 
the company’s booth, one of the 
many trade-show exhibits held 
in conjunction with the conven- 
tion by the Canning Machinery 
and Supplies Association, spoke 
enthusiastically about prospects 
for 1939. 

“There is no doubt,” he de- 
clared, “but that the new Food 
and Drug Act will bring new 
business to the lithographing 
industry generally, but it is 
hard to predict to what extent. 
Of course, if the expected busi- 
ness revival does not materialize, 
vanners will not increase their 
label needs. 

“Right now we are handicap- 
ped by the many unsettled ques- 
tions concerning labels pending 
before Washington authorities. 
Opposition to some of the pro- 
visions has already forced aboli- 
tion of some of the original pro- 
visions of the Act. I don’t be- 
lieve, however, that the policy 
of the administrators will cause 
business men any unnecessary 
losses.” 

The Gamse company’s exhibit 
displayed labels produced for 
customers since it went into 
business forty years ago. Mr. 
Gamse said that last year had 
been a fairly good one for his 
company, with 150 employees 
busy throughout the vear and 
pressroom production on double- 
shift most of the time. 
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FOR HIGHER QUALITY AT LOWER COST 


sranparbize on KODALITH FILM 





There's a special cype of Kodalith Film for every requirement of 
modern negative making. Made in a plant world-renowned for high- 
quality photographic manufacture, Kodalith comes ready for the camera 
with every sheet measuring up to the highest standard. Specify Kodalith 
Regular Film for average black-and-white work; Kodalith Orthochro- 
matic Film for halftone and fine line work, colored copy, and for making 
screen positives; Kodalith Thin Base Film for reversal by printing 
through the base; Kodalith Halftone Film for maximum halftone quali- 
ties and particularly for dot etching. 

All Kodalith Films are coated on “‘safety’’ type base—dry quickly— 
hold size closely. All types are supplied in cut sheets and standard-size 
rolls. All sell at the same prices. Use each for the work it’s specially able 
to do. Order from your Graphic Arts dealer. 


EASTMAN KODAK COMPANY ‘recnester ny. 
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One reason why we have 





exactly right before it leaves 
grown to be the largest plate our plant 

graining plant in the world isthat every .. and it must leave on “time” or 
plate, no matter how small, must be sooner than promised. 


Zinc and Aluminum Plates 
UNGRAINED GRAINED REGRAINED 


We specialize in small plates; including plates 
for the Multilith. 


Service plus Quality — You get this important combination when 
you send your plates to us. 


LITHOGRAPHIC PLATE GRAINING CO. 


41-43 Box St., Brooklyn, N. Y. of America, Ine. EVergreen 9-4260-4261 




















How did we make this 


saving in blanket costs? 









By using 


VULCAN 
blankets 


















YES, many Lithographers and Offset Printers 
have cut their blanket costs in this way — and 
that is one reason why a majority of all the 
Lithographers and Offset Printers in the coun- 
try are using Vulcan Blankets. They like the 
combination of splendid printing qualities, plus 
long service, found in Vulcan Offset Blankets; 
and they show their approval in the most un- 
mistakable way — by continuing, year after 


year, to standardize on Vulcan Blankets. Write 







for detailed information and recommendations. 


Vulean Proofing Company 
First Avenue and 58th Street, Brooklyn, N. Y. 


V 1 # AN PRESS BLANKETS Sales Representatives in Principal Cities 
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Calvert Lithographing Co., 
Detroit, featured in its booth an 
actual section of a standard 
grocery store, on the shelves of 
which were displayed dummy 
cans bearing Calvert labels. 
Samples of countercards, posters, 
cutouts and other display prod- 
ucts of this 70-year old litho- 
graphing establishment were 
also presented. The representa- 
tive in charge of the booth 
pointed out the close relationship 
between the lithographing and 
canning industries. 

“Lithography is an essential 
part of the canning industry,” 
he declared. “If a can bears a 
label that is artistic and attrac- 
tive, these qualities lend a defi- 
nite and compelling sales value. 
Lithography of late has made 
tremendous strides in producing 
realistic reproductions of food 
products for labels. The house- 
wife can visualize what she is 
buying. This not only promotes 
the sale of canned goods, but 
good will as well.” 


LTHOUGH Nivison & Weis- 

kopf Co., Cincinnati, and 
Michigan Lithographing Co., 
Grand Rapids, Mich., both 
manufacturers of lithographed 
labels, maintained booths at the 
convention, neither company dis- 
played samples of their work. 
However, they provided easy 
chairs and a warm welcome for 
all visitors. During the report- 
er’s visit, a spirited, if friendly, 
argument arose between E. H. 
Du Bois, representing Nivison 
& Weiskopf, and Leonard Howe, 
representing Michigan  Litho- 
graphing, as to which of the two 
men had been selling lithography 
the longer. 

Mr. Howe was of the opinion 
that his record, 22 years, was 
tops. This reporter discovered, 
however, after egging them on, 
that Mr. Du Bois’ record was 26 
years. Mr. Du Bois also claimed 
the longest mileage per year, 
some 35,000 miles in his own car 
while covering his territory. 


Mr. Howe said the diversified 
line of lithographed products 
turned out by Michigan Litho- 
graphing Co. was one of the 
principal reasons why the com- 
pany had been able to overcome 
the effects of recent business 
slumps. Because the company 
“did not have all its eggs in one 
basket” it was able to operate 
16 hours a day during the greater 
part of the year, he said. 

“While we are not a large 
concern,” he added, “‘ we are well 
established, being approximately 
35 years old. We try to anticipate 
buying trends, and put the pres- 
sure on one line when business 
drops in another.” 

A novel lithographed label, 
distributed by Outserts, Inc., 
New York, attracted attention 
among the canners. ‘*Outserts,”’ 
as explained by Robert R. Brown 
president of the company, are 
package folders constructed so 
that they can be attached to the 
outside of the food container 
and stay there until opened by 
the consumer. Food packers, he 
said, are using them largely to 
varry recipes for use of the prod- 
uct. Two lithographers are pro- 
ducing the labels for Outserts, 
Inc., according to Mr. Brown. 
They are Schmidt Lithographing 
Co., San Francisco, for the 
western territory, and Eureka 
Specialty Printing Co., Scranton, 
Pa., for the eastern area. 

The National Canner Associa- 
tion elected Walter L. Graefe, 
Giffin, Ga., president for a one- 
year term. Frank E. Gorrel con- 
tinues as national secretary. 
Headquarters of the association 
are at 1739 H St. N. W., Wash- 
ington, D. C. 

__~»~-<- — —— 
Basis for Lower Costs 
(from page 26) 
and to use the association’s cost 
system in the operation of his 
business. 

We all realize that a lowering 
of prices may increase the vol- 
ume of an individual enterprise 
at the expense of another lithog- 


rapher; but this will not result 
in an increase of volume of the 
services to be rendered by the 
industry as a whole. The adop- 
tion of a uniform cost system 
will anticipate those destructive 
practices that eventually mean 
cut-throat competition, lowering 
of standards and the disappear- 
ance of profits. 

In the name of this associa- 
tion, which stands for the good 
and welfare of every  photo- 
lithographer, let us make this 
vear a milestone by the universal 
adoption of the association cost 
system by every plant in the 
industry. 

~-><-s 
New Estimating Course 

The Lithographic Technical 
Foundation, New York, is offer- 
ing a course in estimating for 
black and white lithographers, or, 
more strictly speaking, for those 
specializing in short orders. The 
course, the result of a wide- 
spread demand, has been plan- 
ned for the salesman as well as 
the estimator. It is felt that since 
it is customary in the black and 
white field for salesmen to make 
the necessary computations and 
submit estimates to prospects 
at the time of solicitation, equal 
consideration should be given to 
their problems as well as to 
those of the estimator. 

An important feature of the 
course is that it provides for 
ample practice in estimating. 
The estimating problems the 
students are called upon to solve 
grow increasingly difficult with 
ach session. 

F. J. McConville, assistant 
sales manager, National Process 
Co., New York, is supervising 
the sessions, which began on 
Feb. 6 and will be held weekly 
for 10 consecutive weeks on 
Monday evenings, 7:00 to 9:00, 
Room 1910, Daily News Build- 
ing, 220 E. 42nd St. Tuition is 
$12 except where three or more 
enroll from the same company, 
in which case a discount of 
$2.00 per person is allowed. 





Coming next month: “Type Faces for Lithography,” an article by Frederic Goudy 
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We Thank You 
Mr. Lithographer = 





A Sign 
of High 
Quality 





: done year 1938 has 





passed and as we start 


Each of these reliable UNCOATED 
papers hits the bull’s-eye of satisfac- 
tion for Lithographer, Lithographer’s 
Customers, User. 
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Manufactured on a basis of quality, 

featured by uniformity of finish on both 
sides, brightness of color and ability 

“Over half un oP ee 

pa eth to “stand up,” each brand is its own 

of Service” best advertisement! 





thank our many custom- 





ers that have proven so 






valuable to us in the past 






Chamois Text is watermarked; Adena, 
Logan and Opacitone are unwater- 
marked. 





We wish you and yours 






every happiness and 









good cheer for the coming 






In English, super-calendered or 
Eggshell finish. 


year, and we can assure 












you our same whole- 
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support this year as we 





Save Money by Ship- 
ping via Miami Valley 
Shippers’ Association. 


have in the passed many 
Send for 
Price List 
and 

Sample Books 





years that have kept you 






our loyal supporters. 






Makers of Quality Offset, Lithograph 
and Book Papers 


J. H. & G. B. SIEBOLD, Inc. ILLICOTHE 


PAPER mPany 
Printing IN KS Lithographing wl E ©o 


Executive Offices and Mills: CHILLICOTHE, O 






and Lithographic Supplies 





Oftice Factory Eastern Office: Pacific Coast Office: 
eg NEw YOu O16 TOE 41 Park Row Sales Offices: 1003 N. Main Street 
WaAlker 5-9474-5-6 WaAlker 5-9474-5-6 New York; N. Y. Los Angeles, Calif. 
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MOLLETON DAMPER COVERS RUBBER BLANKETS 
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Offset Gloss Inks 
(from page 18) 


important part in the process 
and it is essential to obtain the 
best suited for the particular 
job in mind. The majority of 
the paper manufacturers are 
now prepared to supply such 
stocks and those which seem to 
be in general use are the high 
gloss enamel and the varnish 
grade litho coated one side. 
Surprisingly good results have 
also been secured on hard fin- 
ished super calendered stocks. 

These inks have exceptional 
drying properties and will dry 
on coated paper within one half 
to one hour. On super stock the 
drying time is somewhat slower. 
There is no danger of lifting one, 
two or three impressions on the 
dried surface and it is possible 
to overprint jobs after several 
weeks. The fear of crystalliza- 
tion is, therefore, eliminated for 
although gloss inks dry hard and 
glass-like, the succeeding colors 
superimpose perfectly. 

In addition to their superior- 
ity over regular inks in respect 
to gloss and speed of drying, 
gloss inks possess the added 
feature of having a scratch-proof 
surface, a distinct advantage 
where the finished product re- 
ceives severe handling in ship- 
ping or actual use. 

When running offset gloss inks, 
it is absolutely necessary to use 
a spray to prevent offset. Sheets 
36” x 48” and larger have been 
run in piles ranging from two 
thousand to four thousand al- 
though this, of course, is entirely 
dependent upon the weight of 
the stock, the volume of ink 
carried and the general nature 
of the job. The sheets should be 
allowed to set for one half hour 
and then winded. As the speed 
of drying permits of quick han- 
dling, racking of the sheets will 
not necessarily clutter up the 
plant. 

Gloss inks are now being manu- 
factured which have no tendency 





to dry on the press while running 
but if the press stands idle for an 
hour or more, it is advisable to 
wash up. Also when stopping 
between runs, the blanket should 
be washed and powdered as the 
ink tends to tack on the blanket 
to some degree although remain- 
ing open on the press. 

Every lithographer should con- 
sider carefully the wide possibil- 
ities of these new developments. 


They are far beyond the experi-: 


mental stage and permit the 
economical production in your 
own plant of a lustrous, brilliant 
finish without the characteristic 
stain on the plain white stock 
usually apparent on a varnished 
sheet. Consult your ink maker 
on your next job. 
—__+2>___ 


Poster Art to Blame? 
(from page 21) 


the product at all, but a symbol. 
The approach to his subject may 
be humorous. Or it may be an 
abstract composition of color and 
lettering. His purpose always is 
to catch the eye and hold it as 
long as possible. 

If a beautiful girl serves the 
purposes, he will paint her. But 
he will also try to make her look 
as different as possible from other 
beautiful girls on the boards. 
The picture and the name of the 
product will be coordinated by 
color scheme, lettering and com- 
position. At no time will he leave 
the lettering to somebody else, 
since it must be an integral part 
of his conception, says Mr. 
Bernhard. 

“TIsn’t it strange,” he asks, 
“that at the same time that the 
Museum of Modern Art in New 
York and other galleries show 
European posters as real art, fit 
for serious collectors, there is in 
this country a growing move- 
ment to abolish billboards?” 

“Perhaps, though,” he adds, 
“it is not so strange when you 
look at our billboards and see 
mostly unrestrained commercial- 
ism expressed by hack ‘artwork’ 


with no attempt at harmony or 
style. No wonder sensitive peo- 
ple see billboards as a nuisance. 
One outdoor firm some time ago 
revealed its misconception of 
poster art by reproducing the 
Blue Boy’ of Gainsborough 
on its vacant billboards to satisfy 
critics. Reproduction of a paint- 
ing, however, is not outdoor art. 
Painting, like the violin, belongs 
indoors. The poster, like the 
bugle belongs outdoors.” 

The poster artist is the nat- 
ural ally of the lithographer. 
Both want to produce better 
quality work. The poster artist 
is just beginning to revive real 
poster art in this country, by 
increasing demands for more 
freedom, and elimination of the 
advertising agency ‘assembly 
line.” The lithographer, accord- 
ing to Mr. Bernhard, should con- 
duct his own campaign of ad- 
vertising and education of ad- 
vertisers and advertising execu- 
tives, by showing the results of 
his craftsmanship, and by con- 
stantly urging the use of the 
highest quality inks and paper, 
lack of which can ruin even the 
best efforts of the finest artists. 
This combination, says Mr. 
Bernhard, should result in pub- 
lic acceptance of billboard ad- 
vertising as an artistic means of 
expression that will satisfy the 
most carping critics. 

- -<-s 
*‘Drawing for Advertising’’ 


Macmillan Co., New York, 
has published “ Drawing for Ad- 
vertising” by James Gardner, 
which is an account of the meth- 
ods the author, well-known for 
his work with Imperial Airways 
and other British advertisers, 
has found effective in commercial 
illustration. The choice and use 
of materials, the problems of re- 
production and the application 
of techniques are all discussed 
from the practical standpoint. 
The book should be of assistance 
to those interested in advertising 
art. Priced at $1.75. 





Coming next month: “Color Transparencies” by Elbert Ludlam 
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A FLOOD OF DAYLIGHT 


FROM ONE CARBON ARC brings the Airplane in to a Safe Landing 


@ “National” Photographic Carbons provide 
a flood of daylight on the copy board, uni- 
form in intensity and color value, which brings 
into the camera every detail of the copy. Be- 
cause all colors of light are present in daylight 
proportions, color copy is recorded in accu- 
rate tone values and reproductions of realis- 
tic quality are obtained. 





~ 


* See e 
i eireni PHOTOGRAPHIC 
“aap CARBONS 





_ 





NATIONAL CARBON COMPANY, INC. carer tices 206. u2rd St, New Yor, N.Y. 
Unit of Union Carbide [Tea and Carbon Corporation BRANCH SALES OFFICES: NEW YORK, PITTSBURGH, CHICAGO, SAN FRANCIS 





AN EASY WAY TO NEW PROFITS 


High Speed Folding on the Model 
“W" CLEVELAND FOLDER gives 
you a special opportunity to make 
an extra profit on every folded job. 


Low installation cost and low oper- 
ating cost make the Model “W” a 
profitable investment even if run 


only a few hours a week. 


When you can keep it busy, it is a 


real money maker. 


ASK FOR CIRCULAR 
“IMPORTANT NEWS” 


DEXTER FOLDER COMPANY, Pearl River, N. Y. 
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OFFSET GLOSS INKS 


a 


The rapid strides made in the development of Falco Offset 
Gloss Inks have opened up a new field for the lithographer. Cut- 
outs, displays, labels, magazine covers anda wide variety of 
other work may now be economically produced in your own 


plant with all the depth and snap of a varnished job. 


The excellent working properties of Falco Offset Gioss Inks | 
are in keeping with the standard of quality always associated | 


with F & L products. 
Insert courtesy of Popular Photography. fF 


THE FUCHS & LANG MFG. CO. | 


(ESTABLISHED 1670) 
' 
- - 


DIVISION + GENERAL PRINTING INK CORPORATION 


106 SIXTH AVENUE + NEW YORK 
BOSTON + CHICAGO + CLEVELAND + CINCINNATI + FORTH WORTH + PHILADELPHIA « ST. LOUIS + SAN FRANCISCO + LOS ANGELES 
CANADIAN OFFICE: 176 JOHN STREET, TORONTO, CANADA 


THIS SIDE LITHOGRAPHED WITH ONE OF THE NEW LUMALITH OFFSET METALLIC BASE INKS : 
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In and About the Trade 





Form New Offset Firm 


Sam Langsdorf, Jr., formerly 
a sales representative of Mendle 
Printing Co., and Hary Schuh- 
werk, formerly chief estimator 
for the same concern, have es- 
tablished a new offset and letter- 
press firm, Universal Printing 
Co., 1531 Washington Ave., St. 
Louis. Mr. Langsdorf is presi- 
dent and Mr. Schuhwerk vice- 
president of the company. 

Se 

City Owes Printers $300,000 

Chicago Graphic Arts Federa- 
tion, Inc., warned its members 
in a bulletin sent out last month 
not to quote printing prices to 
the city of Chicago without add- 
ing “substantial financial carry- 
ing charges for the use of the 
money tied up in long term ac- 
counts receivable.” S. F. Beatty. 
secretary, explained that the 
city today owes printers more 
than $300,000 in unpaid bills, 
running as far back as three 
years, and is in dire financial 
straits. 

+--+ 


Litho Club Elects Schaefer 


John Schaefer, Oberly & New- 
ell Lithograph Corp., New York, 
was elected president of the New 
York Litho Club, succeeding 
William H. Hussey, Harford- 
Hussey-Woodward, Inc., _ last 
month. 

Other officers elected were Al- 
fred F. Rossotti, vice president; 
John F. Maguire, treasurer; and 
William H. Carey, secretary. 
Members of the board of gover- 
nors are: William H. Hussey, 
John W. Schepp, E. E. Grahl, 
Gus Engle, Joseph Slobey, Rene 
F. Daubenbis, Alfred Sawyer, 
James Castellano and Walton 
W. Sullivan. 

The Litho Club has launched a 
new educational program for 
1939 with “ Litho-Information 
Please,” a feature at monthly 
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meetings whereby | members 
bring their problems and ques- 


tions to a board of lithography 





JOUN SCHAEFER 


experts, not so much to stump 
the experts but to really learn. 
The experts are Harvey Glover, 
Sweeney Lithograph Co., Fred 
Rasmussen, Jersey City Printing 
Co., Al Rossotti, Rossotti 
Lithographing Co., Philip Quar- 
tararo, Kindred-Maciean & Co., 
Mike Annick, Rutherford Ma- 
chine Co., Christen Kaddeland, 
Harris-Seybold-Potter Co., and 
George Walsh, Offset Engravers 
Associates. 

The club will hold its annual 
Ladies’ Night on February 25. 


Files Petition to Reorganize 


Hammer Dry Plate and Film 
Co., St. Louis, manufacturers of 
photographic plates and_ films, 
filed a petition for reorganization 
under the amended bankruptey 
act in Federal Court, Jan. 10. 
Hearing of the petition was 
scheduled for Feb. 6. 

The petition stated that the 
company had lost money during 
the past six months and attrib- 





uted its difficulties to the costly 
amd extensive research work in 
which it has engaged in connec- 
tion with the sensitizing of a 
celluloid base. Major problems 
of this research had been over- 
come, the petition went on to 
say, and the officers of the con- 
cern now felt confident that op- 
erations could be continued with 
the sales prospects in view. The 
company was founded in 1890 
by Ludwig F. Hammer. P. M. 
Gervig is now president. 


ee 


To Meet in June 


The Outdoor Advertising 
Association of America, Ine., 
will hold its 1939 convention at 
the Hotel Pennsylvania, New 
York, June 12 to 16. About 1,000 
persons are expected to attend. 
H. E. Fisk, the association's 
general manager, is in charge of 
arrangements, assisted by K. H. 
Fulton, president of Outdoor 
Advertising, Inc. 

a ln aia 


Forms Label Service Firm 


Label Service Corp., 21) E. 
40th St., New York, has been 
formed to offer a label checking 
service to lithographers, printers, 
manufacturers and advertising 
agencies. Charles Schiff is presi- 
dent of the company. Francis 
Finkelhor, author of “Legal 
Phases of Advertising,” has been 
retained as general counsel. The 
firm specializes in analyzing label 
problems arising from the new 
labeling requirements under the 
revised Food and Drug regula- 
tions. 


-— Oe 


Joins Sackett & Wilhelms 

Jack M. Doyle has joined the 
sales staff of Sackett & Wilhelms 
Lithographing Corp., New York. 
He was formerly with George G. 
Fetter Co., Louisville, Ky. 


-<e-s 


Merchants Press, Detroit, has 
installed a new Webendorfer 
17 x 22 offset press. 
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SAM’L BINGHAM’S SON MFG. CO. 


MANUFACTURERS OF 


SAMSON Wolcanized Oil) ond LITHO-PRINT 
LITHO-OFFSET ROLLERS 


ORDER THROUGH THE FACTORIES BELOW: 





ATLANTA DES MOINES INDIANAPOLIS MINNEAPOLIS 
CHICAGO DETROIT KALAMAZOO PITTSBURGH 
CLEVELAND DALLAS KANSAS CITY SPRINGFIELD, O. 
NASHVILLE HOUSTON ST. LOUIS OKLAHOMA CITY 


Pacific Coast Representatives: 


CALIFORNIA INK COMPANY, INC. 
SAN FRANCISCO, LOS ANGELES, PORTLAND, SEATTLE, SALT LAKE CITY 











RELIABLE LITHOGRAPHIC PLATE CO., Inc. 


44 SELIABLE” is far more than just part of our name. It means 

to our customers that our plates can be depended on to 
Plate Grainers give first-class results because from start to finish the grain- 
ing is handled by experts of long experience. Our plates 
are made right to work right—they are reliable! 


ALL PLATES, INCLUDING THOSE REGRAINED FOR 
MULTILITH, ARE MARBLE GRAINED 


We carry a full supply of Zinc and Aluminum Sheets for 
Reliability Offset, Rotaprint and Rotary Presses, in fact for all the 
lithograph trade. 


The Pioneer 


of America 


INCORPORATED 1916 


Plus Service! 


A trial order should “sell” you our services and products. 






RELIABLE LITHOGRAPHIC PLATE CO., INC. 


17-27 Vandewater St. and 45 Rose St., New York, N.Y. e Phone: BEekman 3- 4531 















Tue PuHoto-LirHOGRAPHER 














Offers New Sales Course 


The Lithographic Technical 
Foundation, New York, an- 





L. Rone WALTER 


nounces a new course for sales- 
men to be given under the guid- 
ance of L. Rohe Walter, adver- 
tising manager, Flintkote Co. 
The course, called ‘*‘ Marketing 
Procedures and Problems of Ma- 
jor Users of Lithography,”’ is de- 
signed to provide salesmen with 
inside information regarding the 
advertising needs of large users 
of lithography. 

Mr. Walter is a well-known 
figure in advertising, selling and 
sales promotion fields. Prior to 
his present connection he was an 
account executive in a large New 
York advertising agency, and 
sales promotion manager for a 
national publication. His new 
book, “Effective Marketing,”’ 
published last month, is receiv- 
ing widespread endorsement. 


- Samal — 


Fund to Help Goudy Growing 


A drive calling upon the entire 
Graphic Arts industry for con- 
tributions to aid Frederic W. 
Goudy, famed American type 
designer, whose workshop at 
Marlboro-on-Hudson, N. Y., was 
destroyed by fire last month, 
along with the drawings and 
patterns of twenty of his finest 
designs, was started immediately 
following the loss and has re- 
sulted in many offers of aid. 
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The New York Employing 
Printers’ Association and other 
groups representing printing and 
advertising announced the drive. 
The magazine Printing, among 
the first to start a fund, is re- 
ceiving checks payable to Mr. 
Goudy at its offices, 41 Park 
Row, New York. No limit was 
placed on the amount to be 
raised, but the primary objec- 
tive is $10,000. Mr. Goudy will 
be seventy-four years old on 
March 8 and it is hoped that the 
presentation can be made then. 

Destroyed in the fire were 75 
or more original type designs 
and matrices of the 107 type 
faces designed by Mr. Goudy, the 
press on which William Morris 
produced the Kelmscott Chau- 
cer, the precision instruments 
used in creating the designs, and 
all the original type and the 
patterns for recasting. 


Chicago Club Names Hochegger 

Frank G. Hochegger, vice 
president and general manager, 
Curt Teich & Co., Chicago, was 
elected president of the Lithog- 
raphers Club of Chicago at the 
annual election held recently. 
He succeeds Charles E. Schram. 
Charles Rahn, superintendent of 
the offset department of Re- 
gensteiner Corp., was elected 
vice president. Ed Hoffman, of 
Weber Lithographing Co., con- 
tinues as secretary, and Martin 
Wezeman, of Columbian Litho- 
graphing Co., as treasurer. The 
club’s annual Franklin’s birth- 
day ball was attended by 350 
persons. A banquet, followed by 
entertainment and dancing was 
the ‘order of the program. 


Se 


ATF Shifts Miller 


Walter Miller, formerly office 
manager of the New York 
branch, American Type Found- 
ers, Inc., Elizabeth, N. J., has 
been transferred to the Eliza- 
beth office. He will assist Roy 
Kirby, manager of machinery 
sales. 


Craftsmen Hear Caton 


Thomas R. *Caton, Litho 
Chemical & Supply Co., New 





Tuomas R. Caton 


York, addressed the Montreal 
and Ottawa Clubs of Printing 
House Craftsmen last month. 
Mr. Caton spoke of the rapid 
growth and changes which the 
photo-offset industry is experi- 
encing, declaring that in his 
opinion the next two years would 
see the number of offset printing 
units doubled. The lithographers 
who find and develop new out- 
lets for offset are the ones who 
will survive the growing com- 
petition, he said. 


Dayton Rubber Earns $472,548 
Dayton Rubber Mfg. Co., 


Dayton, O., announced net earn- 
ings of $472,548 for the fiscal 
year ending Oct. 31, 1938, after 
all charges, it was reported last 
month. This compares with a net 
profit of $333,834 for the preced- 
ing year. A. L. Friedlander, 
president, attributed the im- 
provement to wide diversifica- 
tion of the company’s products 
through research. 





oe 
Hochegger Visits Coast 
Frank G. Hochegger, 
president and general manager 
of Curt Teich & Co., Chicago, 
recently returned from a com- 
bination business and vacation 
trip to the West Coast. 


vice 
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°“HUNT 


OFFERS A COMPLETE 
LINE OF CHEMICALS 
for the LITHOGRAPHER 


Listed below are twelve of our most widely used 
chemicals for the Lithographic Industry. Like 
all Hunt products they are carefully pre-tested 
and of such uniform quality that they always 
give the same results. Complete catalogue and 


price list on request. 


Glycerine C.P. 
Hydroquinone 

Rubber Solution 

Negative Colicdion 
Stripping Collodion 

Gum Arabic Selected 

Litho Developing Ink 
Edible Hen Egg Albumen 
Paraformaldehyde U. S. P. 








Sodium Carbonate Photo Pure 


IMPORTANT TIPS 
for LITHOGRAPHERS in the 


Sth annual 
Production 
Yearbook 


OF THE GRAPHIC ARTS 


Just off the press — comprises over 150 articles, 
charts and specimen inserts covering practically 
all known graphic arts methods — 


Here are a number of articles and charts 
of particular interest: 

Lithographing Maps, Displays and Posters 

Making Offset Press Plates 

Copy for Photo-Offset 

Forty Hints on Preparing Copy for Photo-Offset 

Printing Press Specifications 

Mounting and Finishing 

Decalcomanias at a Glance 

Offset Newspapers 

Printing Specifications 

Comparative Process Chart 

Car Cards 

Duplicating Processes 

Photographic Type Composition 

Chart of Color Photography 

Dufaycolor 

Lithographing Cloth Bindings 

Offset Papers 

Printing Reproduction Methods Chart 

A Survey of Graphic Arts Progress 

Art, Plates and Presses for Multicolor 


Whatever the problem, this new edition undoubt- 
edly will give you the correct answer. Order 


your copy now 











National Photographic Carbons 
Sodium Sulphite Anhydrous Photo 


PHILIP A. HUNT COMPANY 


2432 LAKESIDE AVE. 1076 W. DIVISION ST. 


CLEVELAND, OHIO CHICAGO, ILLINOIS 


253-261 RUSSELL ST. 111 BINNEY STREET 
BROOKLYN, N. Y. CAMBRIDGE, MASS. 
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THE PHOTO-LITHOGRAPHER 
254 West 3lst St.. New York, N. Y. 


Send me a copy of the Sth Annual Advertising and Publishing 
Production Yeurbook. Enclosed is check or money order for 
$5.15 (includes postage). Foreign postage additional. 


NAME 
COMPANY 


ADDRESS 
CITY STATE 
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Paper Assn. to Meet 
The National Paper Trade 
Association will hold its 36th 
annual convention at the Wal- 
dorf-Astoria Hotel, New York, 
Feb. 20 to 23. The entire ninth 
floor has been reserved. It will 
be given over to exhibits. 
><. sS> 
Monsanto Appointments 


Monsanto Chemical Co., St. 
Louis, has appointed C. F. 
Reeves as manager of the New 
York sales branch of the com- 
pany’s plastics division with 
headquarters in the R. C. A. 
Building, New York. F. A. 
Abbiatihas been placed in charge 
of sales for Monsanto“ Vue-Pak”’ 
transparent packaging material, 
with headquarters at Springfield, 
Mass. 


_ ~->2s-]sS 
Host to Students 


National Co., New 


Process 


York, was host to a group of 


students enrolled in the current 
Advertising and Selling Course 
sponsored by the New York Ad- 
vertising Club last month. The 
students were given a practical 
demonstration of the lithograph- 
ic process from the original idea 
through to the finished litho- 
graphed product. 
—_—_+_--»___ 

Holds Technical Session 

The Young Lithographers 
Association met at the Hotel 
Dryden Feb. 1 to hear more on 
the question “‘Whither Are We 
Going in Letterpress, Lithog- 
raphy and Gravure?” Speakers 
were I. Thorner, Agfa-Ansco, 
who discussed films and develop- 
ing; William Huebner, Huebner 
Laboratories, who called atten- 
tion to the advances made in the 
newspaper field by offset, illus- 
trating his comments with a copy 
of an all-offset paper, The Tren- 
ton Sunday Times-Advertiser; 
Harry Porter, Harris-Seybold- 
Potter Co., who spoke on the 
progress in lithography and its 
relationship to pressroom equip- 
ment; Robert Butler, Fuchs & 
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Lang Mfg. Co., on gloss inks in 
particular and the improvements 
in inks in general. 

Also, Summerfield  Eney, 
Champion Paper and Fibre Co., 
who outlined the advances in 
paper production and discussed 
the problem of humidity con- 
trol; Charles MacArthur, Rey- 
nolds Metal Co., who sketched 
the advances in the pressroom 
of all three processes; and Carl 
Foss, Interchemical Research 
Laboratories, who enumerated 
some of the more recent research 
developments. Questions and an- 
swers followed the talks. 

The “‘ Whither Are We Going” 
series was begun at the previous 
meeting, held Jan. 12 at the Ad- 
vertising Club, with talks by 
Kent Rhodes, production man- 
ager of Fortune, George Dernley, 
production manager, McCann- 
Erickson, Inec., and Edward 
Schultz, purchasing agent, Stand- 
ards Brands, Inc. Next meeting 
of the Young Lithographers will 
be March 1, at the Hotel Dry- 
den. Annual election of officers 
will be held. 


Opens New York Office 


Eldredge Co., Brooklyn, 
lithographers and printers, has 
opened a New York office for 
its creative department at 2 W. 
46th St. Wesley M. DeBarger 
has been placed in charge. 

-><-s 
Buys Nu-Way Equipment 

Advertisers Litho Service, 
111 North Wacker Drive, Chica- 
go, has purchased the entire 
plate making equipment of Nu- 
Way Litho Craftsmen Co., of 
that city. 

->~<-so 
Einar Schatvet Dies 

Einar Schatvet, president of 
Guide Printing Co., Inc., Brook- 
lyn, died last month. He was 68. 
Mr. Schatvet was a former vice 
president of the New York Em- 
ploying Printers’ Association. At 
the time of his death, he was 
chairman of the education com- 
mittee of the New York Employ- 
ing Printers’, and was in charge 
of printing courses given by the 
association. 




















“T understand you print playing cards. 


What would you 


charge to make a deck for my Thursday afternoon club?” 
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WHERE UNIFORM PLATE GRAINING 
ABRASIVES ARE MADE 
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AMERICAN GRADED SAND CO. 


2512-18 GREENVIEW AVENUE CHICAGO, ILLINOIS 














Do you remember the old proverb: ‘For want of a nail, the 
shoe was lost; for want of the shoe, the horse was lost; for 
want of the horse, the rider was lost; for want of the rider, 
the battle was lost; for want of the battle, the kingdom 
was lost—and all for the want of a horse-shoe nail!” 


¢ © &¢ @ «@ 


Chemicals are no more than 5 per cent of your costs, the 
“*horse-shoe nail” of your business. Buy anything less than 
the finest and you run the risk of losing YOUR kingdom — your investment 
in all the other items which total 95 per cent of your costs. 





The absolute dependability and uniformity of Mallinckrodt Chemicals for 
the Graphic Arts are your safeguards. Ammonium Bichromate Photo, for 
example, is especially prepared for your work. Stock solutions will remain 
clear and sparkling. It is a purer product of spectacular red-orange color. 
Specify Mallinckrodt always to insure results. 





CHEMICAL WORKS 


SECOND AND MALLINCKRODT STS... SAINT LOUIS, MISSOURI 
70-74 GOLD ST. NEW YORK. N.Y 
CHICAGO PHILADELPHIA TORONTO MONTREAL 
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Opens Business Offices 


National Graphic Arts Ex- 
positions, Inc., which has been 
formed for the purpose of promot- 
ing the Fifth Educational Graph- 
ic Arts Exposition to be held at 
Grand Central Palace, New 
York, Sept. 25 to Oct. 7, offi- 
cially opened offices for business 
at Room 537, Grand Central 
Palace, 480 Lexington Ave., last 
month. Fred Hoch has been ap- 
pointed Exposition Manager. 


—_—— oe - 
Badger Printing Moves 


Badger Printing Co., Apple- 
ton, Wis., has purchased a new 
building at 213 E. Washington 
St., in that city, to which it will 
move this month. The new build- 
ing is 55’ x 150’ with three floors, 
giving double the area of the 
former plant. The company plans 
a complete modernization pro- 
gram. A new Harris press, 22”’ x 
34’’, is being added, and a new 
monotype caster and keyboard, 
as the first step of the program. 
Remodeling of the plant is now 
going on, such as additional 
windows, partitions, etc., which 
is expected to be completed by 
March Ist. At present the offset 
and plate making departments 
are housed in a separate building. 


ae 


Plans Promotion in St. Louis 


Gordon C. Hall, executive 
vice president of the Associated 
Printers & Lithographers, St. 
Louis, is receiving suggestions 
for a cooperative advertising 
campaign for the promotion of 
the graphic arts industry in St. 
Louis. According to tentative 
plans, details of the campaign 
will be available soon. 


+27. 


Wins Award for Masthead 


Andy E. Broadston, Inland 
Litho Co., St. Louis, was an- 
nounced as the winner in a con- 
test for the design of a new mast- 
head for the St. Louis Advertis- 
ing Club Weekly, last month. 
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The winning design is distin- 
guished for its simplicity, consist- 
ing of a center panel showing the 
traditional robed and mounted 
knight symbolizing the spirit of 





“The Market for Lithography,” 
— a series of articles based on 
interviews with buyers of 


lithography, large and small, 
begins in an early issue. 


Watch for the first one! 











St. Louis, with the name St. 
Louis on a ribbon above, and the 
name of the publication in simple 
lettering in blue reverse on either 
side and joining it at the sides. 
As a reward for his design, Mr. 
Broadston receives free advertis- 
ing space in the Weekly for four 
issues. 
—— 

Linde Lines Sponsors Clinic 

The First Annual Graphic 
Arts Buying and Selling Clinic, 
sponsored by Linde Lines, house 
magazine published by J. E. 
Linde Paper Co., New York, was 
held last month in a series of 
three meetings at the Hotel New 
Yorker, Jan. 24, Jan. 31, and 
Feb. 7. 

The purpose of the meetings, 
which were held in the evenings, 
was to present topics of impor- 
tance to members of the Graphic 
Arts by outstanding men in their 
respective fields. 

~-><-s 
St. Louis Craftsmen Give Dance 


The St. Louis Club of Printing 
House Craftsmen held its annual 
Ladies’ Night party at the York 
Hotel, Jan. 28. The gathering 
also marked the occasion for in- 
stallation of the Club’s new 
officers: Edgar Steinbruegge, as 
president; Henry O. Moser, first 
vice president; Joseph A. Otter- 
bach, second vice president; Carl 
E. Dyer, secretary-treasurer, and 
Charles A. Rugger, secretary. 
Following the installation, a 
dance was given. The ladies were 
all supplied with corsages. 


Adds Photographic Studio 


Zeese Wilkinson Co., Long 
Island City, N. Y., has added a 
complete photographic studio to 
its plant, equipped with the 
necessary apparatus required to 
produce color photography for 
all commercial use. Equipment 
includes one-shot cameras for 
action shots, changeable-back 
camera for interiors, and studio 
-ameras for Dufaycolor and Ko- 
dachrome film. The studio is 
also equipped with background 
projection screens to eliminate 
the need for location shots and 
provide flexibility. The company 
offers the use of its studio and 
services for those who need help 
in working out color problems. 
A brochure is being distributed 
showing many samples of re- 
production from direct color 
photography. 


McCarty Leaves R. Hoe & Co. 
The directors of R. Hoe & Co., 


press manufacturers, New York, 
announced the resignation last 
month of Fred L. McCarty as 
president of the company. Mr. 
McCarty, who had been con- 
nected with the company since 
1932 and its president since 1935, 
submitted his resignation to take 
effect Jan. 16. It was accepted at 
a meeting of the board of di- 
rectors on that date. 

Four directors and _ officers 
were appointed by the board as 
an operating committee to carry 
on the management. All have 
been active in the company’s 
operations for a long time. They 
are Harry M. Tillinghast, di- 
rector and vice president; Ed- 
ward Foster, director and vice 
president; Allen W. Lishawa, 
director and secretary and treas- 
urer; and Clifton N. Bradley, 
director. 


~ i inal 


Carl J. Schumann, president, 
Hilo Varnish Corp., Brooklyn, 
accompanied by Mrs. Schumann, 
sailed last month for a six weeks’ 
vacation trip to Italy. 
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You Can't 
Get Sun Tan 
., Under an 
Overcoat 





and you can't properly harden the image on 
your half-tone press plates if you use an 
overcoat of opaque developing ink! 


Use TRANSOL 


The Transparent Developing Ink 





TRANSOL is used in the same manner as any 
developing ink. However, being transparent, 
it has the extra advantage of enabling plate 
makers to give the plate a one or two minute 
exposure before the arc light . . . after plate 
is completely finished (i. e., etched and gum- 
med). The infra-red and violet rays of the 
arc light penetrate to the albumin image and 
harden it, adding thousands of impressions to 
the life of the plate. IT DOES NOT IN- 
CREASE THE HEAVINESS OF THE TONE 
OF THE IMAGE. 


If you have never used TRANSOL, try it on 
some plates and see for yourself how superior 
it is. A little TRANSOL goes a long way, as 
it spreads easily and quickly, and being dark 
purple in color, the work is plainly visible. 
A generous sample will be sent upon receipt 
of 25c in coin to cover postage. 


pH, value stamped on label of all products 


Litho Chemical & Supply Co. 


63 PARK ROW NEW YORK, N. Y. 


DEALERS 
Pacific Coast: Canada: 
California Ink Co., Inc. Canada Printing Ink Co., Ltd. 


Principal Cities East of Rocky Mountains: 
Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 

















THE ALL-PURPOSE INK 


FOR COMPLETE SATISFACTION 
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deep-set BLACK 


Here is the BLACK that has definitely 
proven its adaptability for all types of 
lithographed jobs, from the simple dis- 
play to the large poster or counter dis- 
play ... every gradation of tone, from 
the delicate grays to intense solids 
will be faithfully carried through 
with Eclipse BLACK ... made right 
for pressmen who insist on good 
inks as their working tools for 


producing work that satisfies. 





Gaetjens, Berger & Wirth, Inc. 


35 York St., Gair Bldg., Brooklyn, N. Y. 
538 South Clark St., Chicago, Ill. 
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Dodsworth Historical Series 


Sam’l Dodsworth Stationery 
Co., lithographers of Kansas 
City, has been sending out di- 
rect-mail broadsides for some 
time tying in the development 
and history of the middle west 
with promotion of the company’s 
services. So far, six of the series 
have been issued, with six more 
to follow. Such illustrations as 
those showing riders of the Pony 
Express pursued by Indians, 
the Stars and Stripes being 
raised for the first time at St. 
Louis, and pioneers defending 
Ft. Leavenworth against the 
Indians are very effective in 
‘apturing the flavor of the early 
days. 


>< sS 
Lithographs Rivera Painting 


One of the finest lithographing 
jobs to be turned out in San 
Francisco in recent months was 
completed recently by Crocker- 
Union, for the San Francisco 
Museum of Art. This is an eight- 
color reproduction of Diego Ri- 


vera’s “The Flower Vendor” 
which was presented to the 
Museum recently by the art 


patron Albert M. Bender. The 
reproductions will be on sale at 
the museum and also in the East, 
according to Crocker-Union. 


-><-s> 
‘‘Let’s Analyze Your Catalog’”’ 


Livermore & Knight Co., 
Providence, R. I., has published 
a third edition of its promotional 
book, *‘ Let’s Analyze Your Cat- 
alog,”’ which was first issued in, 
1936. The book, besides giving a 
thorough analysis of the psy 
chological and mechanical prob- 
lems encountered in getting out a 
catalog, is produced partly by 
offset and partly by letterpress 
on coated stock. A leaflet  in- 
closed in the book reads: ** The 
present controversy as to proc- 
ess of reproduction which is 
being conducted in many maga- 
zines, gave us the idea of printing 
a part of this book from ‘offset’ 
and part from ‘letterpress.’ We 
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invite your opinion as to which 
way each page is done.” This 
invitation, which is actually a 
challenge since it is impossible 
to detect the use of two processes 
in the production of the book, 
graphically demonstrates that 
there are few instances where 
the offset process cannot be em- 
ployed to advantage today. In 
fact, it proves that the average 
catalog can and should be done, 
at least in part, by the offset 
process. “‘Let’s Analyze Your 
Catalog” sells for $5. 

oo 


Heads Baltimore Assn. 


Charles E. Hoffman, Hoffman 
Brothers Co., Baltimore, has 
been elected president of the 
Graphic Arts Association of Bal- 
timore. Other officers are: Thom- 
as C. Price, first vice president; 
Joseph Kinlein, second vice pres- 
ident; A. G. Schotta, recording 
secretary; and Thomas W. Ford, 
treasurer. 

Plans are now being formed to 
extend the services of the associ- 
ation to new and old members 
alike in a more complete and 
personalized form than was ever 
before possible, it was announc- 
ed. The formation of organized 
divisions within the association 
is a new feature of the plans. 


-<-s 


Alfred Flower Dies 


Alfred Flower, 50, president of 


Edwin Flower, Inc., New York, 
regarded as one of the leaders in 
the electrotype industry, died 


last month. He was a member of 


the board of New York Printers 
and Bookbinders Mutual Insur- 
ance Co. of New York. 

-><-]s 


Visits European Agents 


Louis Pleninger, export 
manager, American Type 
Founders, Inc., Elizabeth, N. J., 
sailed for Europe last month on 
a business trip. He expects to 
visit ATF’s foreign agents in 
England, France, Holland, Bel- 
gium, Norway, Sweden and Den- 
mark. 


Holds Beefsteak Party 


The Printing Supplymen’s 
Guild of Chicago gave a beef- 
steak party Jan. 6. Knives and 
forks were barred from the 
dining room and the 100 mem- 
bers and guests who attended 
were allowed only the use of their 
fingers. A butcher’s apron was 
provided each person. Colored 
vaudeville performers staged a 
jitterbug. contest to entertain 
the diners. W. B. L. Draw- 
baugh, of International Printing 
Ink Co., is president of the Guild 
and Ralph Quaintance, J. D. 
Hennigan Co., is vice president. 
The Guild’s annual ladies’ night 
will be held on Feb. 25. 


i -— 
To Reveal Secret Process 


Vandercook & Sons, Chicago, 
have acquired the right to make 
public the secret process de- 
veloped by Thormod Monsen & 
Son, Inc., for the production of 
proofs on cellophane and glass- 
ine, known as “Transparent 
Impressions.”” The proofs are 
printed on both sides of the 
cellophane or glassine, which is 
said to eliminate the necessity 
of photographing the proofs in 
the production of offset plates 
and rotogravure cylinders. Van- 
dercook & Sons announce that 
a complete description of the 
entire process will be sent to all 
interested without cost. 


-><-s 


Offering Course in Layout 


The Chicago School of Print- 
ing and Lithography is offering 
a new series of 18 lectures, to- 
gether with classroom demon- 
strations and applications in a 
course in Layout and Printing 
Design, conducted by Glenn 
Price, nationally known artist 
and. designer. The course, which 
began Jan. 31, places particular 
emphasis on the practical, me- 
chanical and technical require- 
ments of design. Classes meet 
each Tuesday night from 6:00 to 
8:00 in the lecture room of the 
school, 610 South Federal St. 
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FOR OVER FORTY YEARS 


SupPLY HEADQUARTERS 





MOLLETON—FLANNEL 
RUBBER BLANKETS 


SEWN MOLLETON AND FLANNEL COVERS LEATHER ROLLERS 
SEAMLESS MOLLETON AND FLANNEL COVERS HAND ROLLERS 
SEAMLESS FOUNTAIN ROLLER COVERS DAMPERS SCRAPER LEATHER 


ROBERTS & PORTER 


N CORPORATE D 











New York: 100 Lafayette Street Chicago: 402 S. Market Street 
Phone: CAnal 6-1646 Phone: WABash 6935 


Canadian Agent: Canadian Fine Color Co., 240 Logan Ave., Toronto 


STOESSEL 41/ Size WEB OFFSET PRESS 


























Feeds from a roll. Prints two colors on each side. 
Delivers any size sheet from 10x14 to 20x26 at a speed 
of 7,500 per hour. 

STOESSEL MACHINE MANUFACTURING CO. 


568 BROADWAY NEW YORK, N. Y. 
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New Equipment and Bulletins 





Announces ‘‘Lumalith’”’ 


Fuchs and Lang Mfg. Co., 
division of General Printing Ink 
Corp., New York, through its 
research laboratories has just 
announced the development of 
“Lumalith,” a metallic finish 
offset ink. The new ink, accord- 
ing to the announcement, is pro- 
duced in a variety of brilliant 
shades possessing a semi-gloss 
finish. Specimen material is avail 
able on request. 


ee 
New Stoessel Offset Press 


Stoessel Machine Mfg. Corp., 
New York, announces the de- 
velopment of a new offset press, 
described as “an all-size web 
press printing two colors on each 
side of the sheet at one opera- 
tion.”” The manufacturers state 
that it will take any size roll up 
to 20 inches in width, and will 
cut off any sheet from 14 to 26 
inches. The sheet is said to be 


Speed of the press, according 
to the manufacturers, is “guar- 
anteed at 7,500 sheets per hour, 
but the machine has been oper- 
ated temporarily at over 9,000 
per hour with perfect register 
and cut off.” It is said to be 
particularly suitable for two- 
color pamphlet work and circu- 
lars. The press is equipped with 
a device whereby plates are 
clamped on the clamp rods to 
perfect register before being 
snapped to the cylinders, thus, 
it is said, saving time on make- 
ready. 


~-><-s 


Issues Copy Preparation Book 


2. . . 
Vi Nelson Co., Detroit, which 
specializes in preparing typed 
copy for lithographers, will short- 
ly issue a new book showing its 
range of type faces, decorations, 
tabular settings, etc., for camera 
handling. Copies should be off 
the press this month. 





New Offset Press Manufactured by Stoessel Machine Mig. Corp.. New York 


cut before it is printed, deliver- 
ing on a receding pile. Cylinders, 
it is stated, run on pre-loaded 
ball bearings with every other 
bearing, including form and wa- 
ter rollers, either ball bearing or 
roller bearing. 
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New Model Reflectometer 
Pfaltz & Bauer, Inc., New 
York, are offering a new model 
photoelectric reflectometer, 
known as “‘Model M.U.’’, for 
use where determination of very 
minute differences in shade is of 


importance. The _ reflectometer 
transforms light directly into 
electric energy, indicated by a 
microammeter, which serves as 
the measuring instrument. The 
intensity of reflected light, and 
thus the output of the photocell, 
corresponds to the degree of sur- 
face finish. The model is said to 
differ from others in that it is 
possible to set the instrument on 
QO, when the photoelectric re- 
flection cell is placed on white or 
other light color standard. Thus, 
the instrument registers com- 
plete blackness or the darkest 
shade when set on 100 of the 
scale. Therefore, the contents of 
gray or differences in shade of 
colors can be read directly from 
the microammeter, permitting 
visual reading of minute differ- 
ences. The model has two bind- 
ing posts for the connection of 
additional photocells, such as 
that of the gloss meter, or trans- 
parency and density meter. Lit- 
erature available on request. 


ATF Type Specimen Folders 


American Type Founders, 
Inc., Elizabeth, N.J., recently 
released three specimen folders 
illustrating three ATF type faces. 
Two of the folders consist of 8 
pages each, ene displaying Onyx, 
the other Bernhard Modern Bold 
and Bold Italic. The third folder, 
consisting of 4 pages, features 
“mpire. The folders demonstrate 
with examples effective methods 
of using the three faces. Copies 
available on request. 


eo 


Fraser Portfolio 


Fraser Industries, Inc., New 
York, has just released a port- 
folio containing new samples of 
“Fraopaque,’ the company’s 
high-opacity paper. The _port- 
folio, which has been produced 
on “Fraopaque,” is being dis- 
tributed to the trade together 
with samples of lithographic and 
letterpress work taken from the 
regular press run of commerciay 
jobs. Copies available on request 
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SINCLAIR & CARROLL INKS 
MAKE FOR GOOD RESULTS | 


Throughout the country in hundreds of pressrooms Sinclair & Carroll inks are being 
chosen for their all around dependability and good color strength. These inks are 
supervised in their formulation and manufacture by men whose first consideration is 
the well being of this business. The uniformity of these inks is safeguarded for you. : 
The Sinclair & Carroll label on your ink container is an added guarantee of good printed 
and lithographed results. We will welcome the opportunities you afford us to serve 
you constructively on your requirements. 


SINCLAIR & CARROLL CO,, Inc. 


PRINTING INKS LITHO 


591-3-5 ELEVENTH AVENUE - Tel. BRyant 9-3566 
NEW YORK CITY 


CHICAGO: 440 West Superier Street, Tel. Superior 3481 LOS ANGELES, CAL.: 417 E. Pico Street, Tel. Prospect 7296 
NEW ORLEANS, LA.: 518 Natches Street, Tel. Main 4481 SAN FRANCISCO, CAL.: 345 Battery Street, Tel. Garfield 5334 
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To the “few” who have 
not discovered this 







new and easier way 


of speedy 


P roduction 


INVESTIGATE 


The “ Accepted” 


SEAMLESS TUBING 


for Lithographic and Offset Dampening Rollers 


“JUST ANOTHER WAY TO MAKE THINGS EASIER” 





We guarantee to save time, effort, money, for you by the use of “AQUATEX.” 


Water distribution will be improved by the use of “AQUATEX.” the 
“accepted” seamless covering. 


— DISTRIBUTORS: ————— 
SAG inches Sow wre 2. GODFREY ROLLER COMPANY | | 


Chicago, Illinois. and All Branches 





THE CALIFORNIA INK CO., I 
clinton tae Calif. and All Branches (SOLE MANUFACTURING AGENTS) 
td. 
rcronte, Canada nepnnetngpay 211-17 N. CAMAC ST. PHILADELPHIA, PA. 
oe WILLIAM P. SQUIBB, President 
A. GILBY & SONS. Ltd.. London, England ; 
McKINLEY LITHO SUPPLY CO.. Inc., Roller makers for 73 years. Lithographic — 
a... composition — newspaper — varnish — 
Havana, Cuba. Puerto Rico lacquering — every kind of good roller re- F| 


NATIONAL ROLLER CO., New York City 











quired for good printing and lithographing 
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Gathering Cabinets and Table. Manufactured by John M. Low & Co., Chicago 


Low Gathering Cabinets 


John M. Low & Co., Chicago, 
are distributing literature de- 
scribing their gathering cabinets, 
designed to facilitate the gather- 
ing of sheets of paper into sets 
duplicate, triplicate, quadrupli- 
cate forms, etc., or the gathering 
of any number of sheets in se- 
quence. Operators can be seated 
and have within reach as many 
as 80 sheets 12 x 18, or 160 sheets 
9 x 12, or similar sizes in one 
layout, it is said. The cabinets 
are made in three sizes. Copies 
of literature available on request. 

—-><-.> 


S & V Plate Making Literature 


The Litho Supply & Specialty 
Dept. of Sinclair & Valentine 
Co., New York, is distributing 
literature describing the latest 
developments in materials for 
offset plate making. The com- 
pany now handles a complete 
line of plate making chemicals, 
solutions and other supplies. 
A folder giving directions for 
making press plates is included. 
S & V’s Litho Supply Dept. is 
under the managership of Allston 
Gerry. 

i anal 
New Webendorfer Web Press 

Webendorfer-Wills, Inc., Mt. 
Vernon, N. Y., recently installed 
a new magazine web press at the 
Conde Nast plant, Greenwich, 
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Conn., which is said to be the 
largest press of that type Weben- 
dorfer has produced. It is said to 
lithograph, at 10,000 revolutions 
an hour, two colors on both sides 
of a 40” web delivering through 
a magazine folder 20,000 or 
40,000 signatures, according to 
the nature of the product. The 
available printing area is de- 
scribed as 40” wide by 25” in 
circumference. The press is equip- 
ped with an imprinting unit to 
provide for imprinting mast- 
heads and is operated entirely 
from the floonMccording to the 
manufactun 
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New Production Yearbook 


\ 


a 


The fifth annual “ Advertising 
& Publishing Production 
Yearbook” was published by 
Colton Press, New York, last 
month. Containing 150 new arti- 
cles and charts by outstanding 
authorities in the graphic arts 
field, the new volume, com- 
pletely revised, is an indispen- 
sable aid for those who must 
keep abreast of the latest de- 
velopments in the graphic arts 
industries. 

Among the features’ which 
make their appearance in the 
annual for the first time this year 
are “robot calculators,” for esti- 
mating prices and quantities in 
printing; and a “first-aid kit,”’ 
consisting of short cuts and solu- 





tions to production problems 
for buyers and advertising man- 
agers. 

Lithographers will, of course, 
be interested in competitive proc- 
esses as well as offset, but of 
particular interest will be the 
twenty-two articles in their own 
field, such as: 

LITHOGRAPHING MAPS, DISPLAYS, 
AND POSTERS,—in which art 
plates, ink, paper, and copy preparation are 
discussed; MAKING OFFSET PRESS 
PLATES, by John B. Webendorfer,—which 


considers Copy preparation, making of nega- 


presses, 


tives, exposing, developing, fixing, and dry- 
ing; COPY FOR PHOTO-OFFSET, by C. 
E. Burckel,--which takes up the selection of 
paper, composing machines, use of special 
materials as rubber cement and ‘China 
White”; FORTY HINTS ON PREPARING 
COPY FOR PHOTO-OFFSET; PRINTING 
PRESS SPECIFICATIONS,—which — in- 
cludes data on thirty offset presses, giving 
maximum and minimum sheet sizes, maxi- 
mum printing area, and impressions per 


hour for each, and many others. 
The price of the book is $5.00. 
oe 


Foto-Lith Broadsides 


Foto-Lith, Inc., Cincinnati, is 
distributing direct-mail broad- 
sides exhibiting work which it 
recently produced for Gibson 
Art Co., also of Cincinnati. The 
broadsides were produced for the 
Gibson company to illustrate its 
line of greeting card display 
equipment, and were litho- 
graphed on an opaque half-tone 
finish stock, with illustrations 
reproduced from black and white 
photographs by Foto-Lith’s two- 
tone process, requiring only one 
negative. Foto-Lith is inclosing 
with the broadside another 
which relates “Some Erroneous 
Conceptions about Photo- 
Lithography,” for the benefit of 
buyers. 

~-o-s 


Reynolds & Reynolds Clipper 


Reynolds & Reynolds Co., 
Dayton, O., sent out a number 
of large lithographic color repro- 
ductions of a clipper ship last 
month. Ideal for framing, the 
clipper is at once a beauty and a 
striking example of top notch 
lithography. 


47 




















) 


























MORE BRILLIANCE --- LONGER LIFE 
ftom ALBUMEN PLATES treated with DUREX 


AN IMPORTANT DEVELOPMENT — 6 BIG ADVANTAGES 


1—Longer life on the press—up to 50% or more increase in 
impressions, 

2—Real protection for plates against hard use on the press— 
halftone plates as well as line can be filled up solid with 
ink and then quickly sponged out again without damage. 


3—Brilliance and snap for finished work—because plates treat- 


ed with DUREX can be run with less water, the brilliance of 
letterpress can be approached. 


4—Easy application—just rub onto the plate and rub dry. 
5—Low cost—only 15c¢ per 17x22 press plate (Gallon quantity) 


6—No expensive preparation to make—convincing yourself on 
DUREX costs only one dollar (see below). 





SPECIAL TRIAL OFFER— 





square inches of plate surface for only 


Enough DUREX for treating 3000 


postpaid 


$400 








ORDER NOW! 
CENTRAL CHEMICAL COMPANY 


300 Brandeis Theatre Bidg. 





re 


Get Off to a | 
Good Start in ’39 


BY USING 





OFFSET OVERPRINT 


AN OVERPRINT VARNISH specially suitable for use 

on lithographic presses. Offers a rich gloss and 
protection against smearing, scratching and moisture 
common overprint varnishes. It works 
easily on the press, drying to a hard, tack free film. 
Will not cause scumming or tinting. 


to ordinary 


Send us samples of your paper stock and we'll send you 
an Overprint Varnish made to fit your needs. 


HILO VARNISH CORPORATION 


42-60 Stewart Avenue, Brooklyn, New York 
BOSTON CHICAGO 
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Omaha, Nebraska 





for Photolithography 


“‘The Most Exact Tools” 








ARTAR APOCHROMAT 
f:9 to f:16 


The ideal lens for color 
separation negatives. Color- 
corrected to produce images 
of the same size, to cor- 
rectly superimpose in the 
finishing process. Focal 
lengths: 12 to 70 inches. 


GOERZ PRISMS 


of the Highest Accuracy — 
For reversed negatives to 
save stripping the film, and 
reduction work. 


GOTAR ANASTIGMAT 
£:6.8, £:8, £:10 
Assuring freedom from dis- 
tortion, this is the ideal lens 
for intricate subjects requir- 
ing an intense clarity of def- 
inition. Focal lengths: 8% 

to 24 inches. 


GOERZ FOCUSING 
MAGNIFIER 
with Adjustable Tube — For 
real accurate focusing at a 
fixed distance from ground 
glass or in checking up neg- 
atives. 


For FREE literature address DEPT. P. L. @ 


317 EAST 34°" ST 
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CPGOERZ AMERICAN OPTICAL CO. 


NEW YORK CITY 














Publishes Litho Encyclopedia 
Russell L. Miles, publisher of 


The Midwestern Lithographer, 
has recently compiled and edited 
“The Encyclopedia of Lithog- 
raphy,” a 250-page volume 
which defines the terms used in 
the offset process and contains 
articles by outstanding authori- 
ties in the field on the various 
processes, supplies and develop- 
ments. Included in the encyclo- 
pedia are articles on “Color,” 
by I. H. Sayre; “‘The Theory of 
Three-Color Reproduction,” by 
Arthur C. Hardy and F. L. Wurz- 
burg, Jr.; ““Dot Etching,” by 
J. S. Mertle; “‘Dufaycolor,” by 
Dr. Thorne Baker; “History 
and Development of Lithog- 
raphy,” by Maurice Saunders; 
“Inks,” by George Cramer; 
“Letter Construction,” by J. 
W. Henning; “‘pH Control,” by 
William A. Taylor; ‘Photo Com- 
posing,” by William C. Hueb- 
ner; “Typography for Lithog- 
raphy,” by Myron T. Monsen: 
and others. Priced at $4.50. 


——_-.- > 
Lithographs ‘‘The Rice Bowl’’ 


Crocker-Union, San Francisco, 
has just completed an eight- 
color deep-etched lithograph re- 
production of *‘The Rice Bowl”’ 
by the San Francisco Chinese 
artist Wing. The lithograph will 
be on sale at the Golden Gate 
International Exposition Chinese 
Village when the Fair opens in 
February. Crocker-Union did the 
lithograph job for Wing’s spon- 
sor, John B. Hughes, radio com- 
mentator. Cost of the reproduc- 
tions will be somewhere between 
$3.50 and $5.00 and the proceeds 
will go to the benefit of “‘the 
Rice Bowl of China” to aid 
those made homeless by the 
Japanese aggression there. 


- —_>-> 
Barnard Salesmen Meet 


George D. Barnard Station- 
ery Co., St. Louis, held a two- 
day conference of its sales staff 
last month. Salesmen from ter- 
ritories throughout the United 
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States and Central and South 
America attended. 

George B. Gannett, presi- 
dent of the company, presided at 
the sessions which were held at 





“The Technical Features of 
Dry Color Manufacture and 
Their Effect on Lithographic 
Inks,"’"—a highly informative 
article on a little understood 
subject, — coming in a fu- 
ture issue. Don't miss it! 











the Park Plaza Hotel. Specific 
problems affecting the com- 
pany’s business in each territory 
were discussed. Wives of the 
sales representatives were en- 
tertained with a series of sight- 
seeing tours during the confer- 
ence. 
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“Straight Thinking No. 6”’ 


Miehle Printing Press & Mfg. 
bo, Chicago, has issued No. 6 
in its “Straight Thinking” series, 
calling attention to the rise in 
the wage-scale and the reduction 
in the work-week and their effect 
on printing costs and _ selling 
prices. To keep pace with ad- 
vancing labor costs, the pam- 
phlet states, faster presses are in- 
dicated, and the producer must 
expect to re-equip from time to 
time. To that end, periodic sur- 
veys of production requirements 
are urged. Copies available on 
request. 


ee 
Hilo Sales Conference 


Hilo Varnish Corp., Brooklyn, 
held a conference of its industrial 
salesmen at its plant last month. 
The conference was_ presided 
over by Dr. Mattiello, technical 
director. Officers of the company 
outlined marketing policies for 
1939, and the research staff 
discussed new products recently 
developed. Carl J. Schumann, 
president, was host to the group 
of sales representatives at his 
home following the conference. 


Book on Media and Markets 


Prentice-Hall, Inc., New 
York, has published “ Advertis- 
ing Media and Markets”’ by Ben 
Duffy, vice president of Batten, 
Barton, Durstine & Osborne. 
Emphasis is laid on the fact that 
copy, layout and media must 
work in combination, since the 
success of an advertisement can- 
not be attributed to any one of 
them alone. The development 
of an advertisement, methods of 
study markets, how to choose 
media, selling the campaign to 
the dealer are discussed at length. 
Examples of successful and un- 
successful advertising are shown. 
Priced at $5.00 


a ee 
Shows Examples of Subjects 


National Process Co., New 
York, recently mailed out two 
large color lithographs as_ ex- 
amples of the many interesting 
subjects the company received 
during the past year to be re- 
produced. One is a reproduction 
of a highly colorful painting by 
Julius Moessel, while the other 
is a reproduction of a_ photo- 
graph belonging to the original 
edition of ““The North American 
Indian.”’ 


-><-s 
Offers New Display Course 


J. Allen Bramson, director 
of the Broadway School of Dis- 
play Arts, New York, announces 
that there will be an addition to 
the display courses now offered 
by the school. Day and evening 
classes in Merchandising and 
Advertising will be offered be- 
ginning Feb. 20 under the super- 
vision of Louis Gehring, art 
director and production man- 
ager, Gunn-Mears Advertising 
Agency, and former display di- 
rector for I. Miller & Sons. 

Highlights of the course will 
include actual practice writing 
copy, visualizing, preparing lay- 
outs, and coordinating display 
material with sales promotion, 
newspaper, magazine and direct 
mail advertising. 


49 
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ZEISS 
OPTICAL INSTRUMENTS 


For Process Work 


Color Filters 
Magnifiers 





Lenses, Stops 
Prisms, Mirrors 


Revolving Collars 
Focusing Microscopes 


Catalogs and prices upon Request estas 


485 FIFTH AVE.. NEW YORK 


Street, Los 
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INTERNATIONAL 
PRESS CLEANERS 


| 


creasing Output and Lowering Production Costs 





THIS IS OUR METHOD OF REMOVING INK FROM PRESS 


We invite you to take advantage of our thirty day trial 
offer. If interested write and let us know the size and 
make of your press. 


INTERNATIONAL 
PRESS CLEANER & MFG. CO. 


112 Hamilton Ave. | 

















Cleveland, O. 











Your Own 
Personal Coyay 


of the 


PHOTO LITHOGRAPHER 


@ Can be mailed to your home or office. 
@ Yours to read when and where you please. 


@ No waiting for the “routed” office copy to 
reach you. 


@ To cut up — if you insist — or to accumu- 
late a yearly file for binding. 


@ A small cost — $3.00 per year, — and a 
great convenience. 


* 


The PHOTO LITHOGRAPHER, Inc. 


254 West 3lst St. New York, N. Y. 
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Lithographic Abstracts 





Abstracts of important current articles, 
patents, and books, compiled by the Re- 
search Department of the Lithographic 
Technical Foundation, Inc. These abstracts 
represent statements made by the authors of 
articles abstracted, and do not express the 
opinions of the abstractors or of the Research 
Department. Mimeographed lists have been 
prepared of (1) Periodicals Abstracted by 
the Department of Lithographic Research, 
and (2) Books of Interest to. Lithographers. 
Either list may be obtained for six cents, or 
both for ten cents (in stamps). Address the 
Department of Lithographic Research, Uni- 
versity of Cincinnati, Cincinnati, Ohio. 


Photography and _ Color 
Correction 


Process of Making Printing 
Plates for Multicolor Printing. 
E. R. Eaton (to McCall Corp.). 
U.S. Patent No. 2,142,437 (Jan. 
3, 1939). In the making of print- 
ing plates for multicolor printing, 
a process which comprises ex- 
posing a light sensitive element 
to the copy through a filter of 
the color to be printed to form a 
negative, developing and fixing 
said negative, exposing a light 
sensitive element first to a white 
background through said nega- 
tive and then directly to the 
copy through a filter comple- 
mentary to the color to be 
printed, developing and _ fixing 
the negative thus formed and 
printing therethrough on to a 
copper plate to be etched. 


A Survey of Photographic 
Masking Methods of Colour 
Correction for Three- and Four- 
Colour Printing. F. J. Tritton. 
Photographic Journal, 78, Dee. 
1938, pp. 732-8. There are two 
main sources of error in color 
reproduction: (1) the majority of 
green and blue colors reflect a 
much lower percentage of the 
green or blue light falling upon 
them than does a white surface, 
and (2) the correct shades of 
red and blue cannot be obtained 
in printing inks. The following 
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types of processes are summa- 
rized: (1) processes of mechanical 
correction in which black is 
eliminated from all colors, (2) 
those in which black is not 
eliminated from the color plates, 
and (3) miscellaneous processes. 
Devices for placing a mask in 
the camera in register with the 
optical image are mentioned, 
and the details of Alexander 
Murray’s masking process are 
given. 


The Grain Screen. A. C. Aus- 
tin. National Lithographer, 45, 
No. 12, Dec. 1938, p. 26. The 
collotype process was the only 
wholly acceptable grain method 
prior to the invention of the 
Bloom process of making litho- 
graphic plates using continuous- 
tone negatives. The formulas 
and operations of this process, 
the unique feature of which is 
the use of a desensitizing dye 
such as phenosaphranine to form 
a grain, are described. Experi- 
menting with the use of icthyol 
and albumin solution to form a 
grain screen is suggested. 


Offset Technique: Straight 
Line Tints. R. C. Hohenthaner. 
Inland Printer, 102, No. 3, Dee. 
1938, pp. 68-9. Special slot or 
straight-line stops necessary in 
order to produce straight-line 
tints through a half-tone screen 
are described. J. S. Mertle’s 
suggestion that the fore-and- 
back elements of the lens be re- 
moved in the production of 
straight-line tints is believed 
worthy of consideration. 


Polarized Light. Anonymous. 
The Photo-Lithographer, 6, No. 
12, Dec. 1938, pp. 19-22, 59. 
An explanation of polarized light, 
together with an enumeration of 
its applications in commercial 
photography. “Pola-screens,”’ 
menufactured by Eastman Ko- 





dak Company, are effective in 
eliminating glare in the repro- 
duction of glossy prints; oil 
paintings which show strong re- 
flections due to cracks, canvas 
texture or brush marks; damaged 
prints; copy on glossy or coated 
stock; or matte prints. 


The Continuous-Tone Sepa- 
ration. “The Platemaker.” The 
Midwestern Lithographer, 3, No. 
8, Dec. 1938, pp. 5-7. A brief 
explanation of the theory of 
color is translated into photo- 
graphic terms through a discus- 
sion of color filters and filter 
factors. The procedure for mak- 
ing continuous-tone color separa- 
tions is given. Some _ helpful 
hints, and a list of troubles and 
their causes are included. 

Method for the Production of 
0lor Printing Plates. W. F. 
Sinn. U.S. Patent No. 2,139,917 
(Dec. 13, 1938). In the produc- 
tion of color printing plates, the 
step of producing a transparent 
key negative of the desired 
image, the step of reproducing 
the image through said negative 
upon a sensitized photographic 
surface whilst blocking out areas 
of the image not to be repro- 
duced in the given color, the 
step of subjecting the sensitized 
surface to a second exposure 
through a mask which passes 
light rays to those-areas of the 
image on the sensitized surface 
desired to be shown in a rela- 
tively deep color density, devel- 
oping the positive thus produced 
and photographically reproduc- 
ing the positive upon a photo- 
mechanical medium. 


Process Lens Mount. A. Mur- 
ray. U.S. Patent No. 2,124,889 
(July 26, 1938). (Assigned to 
Eastman Kodak Co.) A process 
camera lens mount is provided 
with a pair of relatively movable 
parts, at least one of which car- 
ries a scale in the form of a 
graph so that, by properly ad- 
justing these parts, the various 
factors, such as screen openings, 
screen separations, bellows ex- 
tension, and lens aperture may 
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(RED) 


OPAQUE 


BLOCKS OUT WITH A SINGLE STROKE 


Exceptional opacity permits close contact with print. 
Ground extremely fine. Flows freely from brush, pen 
or airbrush. Leaves a thin smooth film that will not 
crack or chip off. 

Test it yourself — Send for a sample. 


ARTISTS SUPPLY CO. 


7610 Decker Ave. Cleveland, Ohio 


isk your dealer for * Asco” 


|ESY 6 @))) Bee 
Otiset Inks 


@ Assure Foremost Pressroom 
Economy 


@ Highest Possible Color Values 


@ Unfailing and Dependable 
Working Qualities 


They also give you the satisfaction of knowing that 
when you buy them you are dealing with a house deep 
ly interested in working out your every GRAPHIC 
La 10) 18 2) 


USE DRISCOLL'S OFFSET BLACK (0237) 
IT 1S NOTED FOR FINEST RESULTS 


Write for Free Samples and Prices 





























RTIN DRISCOLL & CO. 


610 FEDERAL STREET 
CHICAGO 


PLANT |N MILWAUKEE, WISC. 

















LITHOGRAPHERS 
TO THE TRADE ONLY 


SINCE 1921 
e 
PHOTO OFFSET 


COLOR 
COMMERCIAL 


LETTERHEADS, ETC. 
in combination on 
Whitings Mutual Bond 


HINSON, McAULIFFE CORP. 


205 EAST 12th STREET NEW YORK, N. Y. 
Tel.—GRamercy 7-0180 























PERTINENT TIPS 
FOR PRODUCING 
CREATIVE LITHO- 
! GRAPHIC PRINTING 
WITH THE AID 


24 CHAPTERS OF 
SCINTILLATING IDEAS » 


Published in the inter- 


Bis OF SIMPLE 
ests of advertising men, 
artists, salesmen, lithog- DESIGN AND 
raphers, publishers and LAYOUT. 








others .. . to supply a 
comprehensive back- 
ground of principles of design help- 

ful in the preparation of forceful lay- PRICE 
outs, dummies, etc. . to promote 
a better understanding in the mind $9.00 
of the buyer of the many advantages 

of lithography. . . . Write for descrip- 

tive literature or forward check to 


THE PHOTO-LITHOGRAPHER 
254 W. 3ist ST. NEW YORK. N. Y. 
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be taken into account before 
making an exposure. (Monthly 
Abstract Bulletin of Eastman Ko- 
dak Co., 24, (1938), p. 494.) 


Influence of the Paper Sur- 
face of Original Photographs on 
the Dot Shape in Screen Ex- 
posures. H. Peterknecht. Repro- 
duktion, 9: 88-9, June, 1938. Dia- 
grams illustrate the distortion of 
half-tone dots by points of light 
reflected from the surface grain 
of the paper. Remedies mention- 
ed include ferrotyping, decreas- 
ing the angle of the lamps with 
the copyboard, swinging the 
lamps, and diffusing the light 
with tracing paper. (Monthly 
Abstract Bulletin of Eastman Ko- 
dak Co., 24, (1938), p. 464.) 


Ex Cathedra: Quality of II- 
lumination and Its Importance 
to the Colour Photographer. 
British Journal of Photography, 
85: 385-86, June 24, 1938. An 
editorial comments on the article 
by Pitt and Selwyn on “The 
Colour of Outdoor Photographic 
Subjects” (Monthly Abstract Bul- 
letin, 24: 244, May, 1938). The 
contention of G. Harrison that 
the practical color photographer 
is concerned not with the aver- 
age color of the scene, but with 
the specific colors of those por- 
tions of the subject in which he 
is interested, is upheld. It is sug- 
gested that it would be possible 
to make, relatively cheaply, a 
tricolorimeter similar to that 
described by Pitt and Selwyn, 
for testing the quality of light 
reflected from a pure white sur- 
face placed in the position of the 
portion of the subject which re- 
quired most accurate color ren- 
dering. A device for matching a 
true neutral gray with a syn- 
thetic gray made from pairs of 
complementary colors is sug- 
gested as an alternative. (Month- 
ly Abstract Bulletin of Eastman 
Kodak Company, 24 (1938), p. 
451.) 


Color Photography. I-VI. 5. 
Kehrer. Reproduktion (1938) 9, 
No. 5, May, pp. 65-7; No. 6, 
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June, pp. 83-4; No. 7, July, pp. 
104-6; No. 8, Aug., pp. 117-8; 
No. 9, Sept., pp. 132-3; No. 10, 
Oct., pp. 146-7. (In German.) 
This long article discusses the 
following aspects of color photog- 
raphy: (1) color from the phys- 
icist’s viewpoint, (2) the psychol- 
ogy of color, (3) processes for 
the production of color images, 
(4) color photography and ad- 
vertising, (5) photography with 
Agfacolor film, and (6) the re- 
production of color photographs. 


Planographic Printing 
Surfaces and Plate 
Preparation 


Plate-Making Methods from 
the Machine-Man’s Point of 
View. M. Leeden. Modern Lithog- 
rapher and Offset Printer, 34, No. 
11, Nov. 1938, pp. 224, 226. As 
photo-litho plates made by dif- 
ferent methods require different 
treatment to secure best results, 
it is important that the machine- 
man know something of the 
processes of photo-lithography. 
Points of interest mentioned are: 
(1) the durability of the albumin 
image, (2) plate filling-in and its 
treatment, (3) formation of scum 
and its causes, (4) the impor- 
tance of sharp dots on the nega- 
tive, and (5) advantages of the 
positive reversal process. 


Equipment and Materials 


Offset Rollers. E. F. Trotter. 
Printing, 62, No. 12, Dec. 1938, 
pp. 22-7. A survey of the opin- 
ions of roller and ink manufac- 
turers and lithographers concern- 
ing offset rollers. Answers to 
questions on the following sub- 
jects are summarized: (1) damp- 
eners, (2) form rollers, (3) hard- 
ness tests, (4) distributing rollers, 
(5) the setting of rollers, (6) 
storage of rollers, and (7) ink 
troubles. Questions on excess 
tack, cracking, crumbling and 
peeling, uniformity, and expan- 
sion and contraction are also 
answered. Inserts contain (1) 
data on the types of offset rollers 
anc brand names, and (2) sug- 


gestions for washing up offset 
rollers. 


Method and Means for Main- 
taining Register in Multiunit 
Presses. A. Dultgen, A. Stobb, 
and M. Stoessel. U.S. Patent No. 
2,142,501 (Jan. 3, 1939). In a 
multi-unit, rotary, web printing 
press, a device for keeping the 
printing of two units in register, 
comprising a web-moving means 
associated with each unit and in 
continuous driving contact with 
the web, and means actuated by 
changes in the tension of the 
reach of the web between the 
two units to cause a change in 
the ratio of the peripheral speeds 
of the web-moving means of the 
two units to effect a small posi- 
tive change in the ratio of the 
speeds of travel of the web 
through the two units to restore 
the tension to a predetermined 
value. 


Offset on Bent Surfaces. Ox- 
var Ltd. British Patent No. 
483,443. An ingenious method is 
here provided for offset impres- 
sions upon irregular surfaces, 
i. e., curved and undulating sur- 
faces. The transfer, or offset 
cylinder, instead of being solid, 
comprises a number of thin an- 
nular rings packed round with a 
resilient surface. The end rings 
are fixed to the shaft but the 
inner rings are bored with a 
large hole and held in position by 
the resilient packing. The offset 
blanket, fixed to this resilient 
surface, may thus be deformed 
to fit curved surfaces. A device 
is also provided whereby the 
cylinder may be_ locked for 
printing upon flat surfaces. 
(Process Engraver’s Monthly, 45, 
No. 540, Dec. 1938, p. 416.) 


Offset Lithographic Machine. 
R. Aberle (to Sanlin Offset Press 
Manufacturing Corp.). U. S. 
Patent No. 2,140,256 (Dee. 13, 
1938). In an offset lithographic 
machine having a feeder as- 
sociated therewith, a main cylin- 
der adapted to carry on one 
portion thereof a lithographic 
sheet and on another portion 
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OFFSET INKS 


TIN PRINTING INKS 
DEVELOPING INK 
LITHO OPAQUE 


Superior products designed 
for the finest work and de- 
veloped in conjunction with 
leaders in the lithographic 
field. 








NO CHARGE 


tne IMPROVED 


LEVER-TYPE 








Price per pair tilting lamps at 
Price per pair tilting double deck lamps at 


ANGLE TILTING LAMPS 


Equipped with the NEW 
REFRACTABLE Hot Spot 
Eliminators. 

TILTING capacity of 80° 
each lamp minimizes reflec- 
tions in “glossy and streaky 
copies.” 

ANGLE reflector is espe- 
cially designed for dark 
room cameras and crowded 
quarters. 


NEW REFRACTABLE hot 
spot eliminator is the ONLY 
scientific means of evenly dis- 
tributing the intensity formed 
by and at the are crater and 
NOT BY REFLECTOR design. 


The above features are pat. 
and pat. pend. 


$180.00 
$500.00 





Write for complete catalog and specifications 


JOSEPH GELB COMPANY 


250 WEST 54th STREET 


THE CRESCENT INK & COLOR CO. 


OF PENNSYLVANIA 
464 N. FIFTH ST. PHILADELPHIA, PA. 








NEW YORK, N. Y. 




















LEIMAN BROS. ROTARY 


VACUUM 
— PUMPS — 


Blowers, Gas Pumps, Air Motors 





KORN’S 


LITHOGRAPHIC CRAYONS 
CRAYON PAPER PENCILS 














“ 

ee STICK TUSCHE For operating Gas Burning Blowpipes, Fur- 
LIQUID TUSCHE naces, = Burners, Paper Feeders, Bottle 

” illers, Gas Machines, Atomizing, Agitating 
RUBBING INK Liquids, Vacuum Printing Frames, Printers 

= TRANSFER INK and Book-binders, Textile, Paper Goods, and 


all sorts of special machines and processes 








AUTOGRAPHIC TRANSFER INK 
MUSIC - PLATE TRANSFER INK 


Powerful NOISELESS Efficient 
TAKE UP THEIR OWN WEAR 


1 to 25 Ibs. Pressure 1 to 29 inch Vacuum 
Mercury. Many Sizes, | cubic foot up, air and water cooled 
by the world’s leading concerns in every line of wor 


LEIMAN BROS., Inc. 


L-23 WALKER STREET NEW YORK CITY 





Manufactured by 


WM. KORN, 
260 WEST STREET 


INC. 
NEW YORK 



































VERSATILITY SUPREME 


She lew BAUM Clutomatic Solder 


ded siqnatures an hour: folds thinnest to 
ind dependable. It's also an haben atic Mul- thickest papers. 60 Styles of Folds. | to 5 
15,000 to 50,000 folds in one operation. Accuracy unexcelled. 


Only *95 down * * * ‘1 a Day 
RUSSELL FRNEST BAUM 615 CHESTNUT STREET 


PHILADELPHIA PA. 


ad An erica S f. istest-se sling 2] f Ider Ex onomi a! 


tiple Perforating Machine. 
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thereof a blank paper sheet, a 
- movable impression cylinder ad- 
apted to coact with said main 
cylinder, elevating means adapt- 
ed to force the impression cylin- 
der into contact with the main 
cylinder, actuating means as- 
sociated with the main cylinder 
for actuating said elevating 
means whereby the impression 
cylinder contacts the lithograph- 
ic sheet carrying portion of the 
main cylinder, a second actuating 
means being manually adjust- 
able for actuating said elevat- 
ing means whereby the impres- 
sion cylinder contacts the paper 
carrying portion of said main 
cylinder, a manually operable 
resetting control for connecting 
said actuating means and said 
second actuating means with 
said elevating means, means for 
upsetting said resetting control 
thereby disconnecting the said 
actuating means and the second 
actuating means from said ele- 
vating means upon the failure of 
a sheet to be properly fed by said 
feeder into said machine. 


Paper and Ink 


A Printer Discusses His Paper 
Problems. O. Watson. Share 
Your Knowledge Review, 20, No.2, 
Dec. 1938, pp. 26-32. Waviness, 
change of dimension of paper 
due to moisture variations, and 
static electricity interfere with 
the movement of the web or 
sheet of paper within the print- 
ing press. The properties of the 
paper required for the best 
transfer of print by letterpress, 
gravure, and offset are discussed. 
In ink drying, the power of ab- 
sorption of the papers for ink is 
the important factor. Paper col- 
or, difficulties experienced with 
coated paper and with gloss ink, 
and grain direction are consid- 
ered in relation to color work. 


Paper in the Pressroom. 
Anonymous. The Photo-Lithog- 
rapher, 6, No. 12, Dec. 1938, pp. 
The General Motors 
over- 


25-7, 67. 
lithographing plant has 
come the two major paper prob- 
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lems of stretch and static by 
matched humidity control. The 
pressroom is air-conditioned to 
a relative humidity of from 40 
to 45% at 70° F., and an offset 
stock conditioned at the mill to 
have a moisture content of 6% 
is used. 


Paper. B. L. Wehmhoff. Print- 
ing Equipment Engineer, 57, No. 
2, Nov. 1938, pp. 56, 154, 157-8; 
No. 3, Dec. 1938, pp. 13, 24, 26. 
The subjects concerning paper 
discussed by Mr. Wehmhoff are: 
(1) printing requirements, (2) 
characteristics, (3) testing from 
the printing standpoint, (4) ex- 
pansion and contraction, (5) 
humidity specifications, (6) suit- 
ability of paper for the process, 
(7) papermakers’ limitations, (8) 
screens in letterpress, (9) heat- 
set inks, and (10) gloss inks. 


Laboratory Tests of Bond 
Papers. W. B. Wheelwright. 
Graphic Arts Monthly, 10, No. 
12, Dec. 1938, pp. 50, 52, 54, 56. 
A “Tabulation of Test Results 
on Commercial Bond and Ledger 
Papers,” published by the Test- 
ing Section of the Government 
Printing Office, shows a_ wide 
variation in the quality of com- 
mercial bond and ledger papers, 
and indicates the need for a 
paper classification based on 
technical tests. While physical 
tests alone cannot forecast per- 
manence, results of folding en- 
durance tests are most indicative 
of durability and quality. The 
grading of all papers in accord- 
ance with their rag content and 
folding endurance will greatly 
facilitate for the printer the 
choice of the right paper for any 
given purpose. 


General 


Modern Trends in Lithog- 
raphy. E. O'Connor. Lithogra- 
phers’ Journal, 23, No. 9, Dee. 
1938, pp. 371, 390. After tracing 
briefly lithographic development 
through the introduction of the 
offset press, camera, photo-com- 
posing machine, and multicolor 


press, Mr. O’Connor deplores 
condemnation of new methods 
and predicts for the future much 
improvement in plates, presses, 
processes, paper and ink. 


The Manufacture of Blankets 
and Rollers. Part I. R. R. Lewis. 
National Lithographer, 45, No. 
12, Dec. 1938, pp. 12-3, 56. The 
most essential points in the 
manufacture of offset blankets 
are: a strong fabric base free from 
stretch, proper formulation of 
the compound, a dense, uniform 
application of the coating and 
uniform vulcanization to the 
proper degree. Rubber is. still 
the most widely used material 
for blankets, while the most 
promising of the synthetic ma- 
terials are Neoprene, Thiokol, 
and Perbunan. The swelling of 
rubber is explained. An offset 
blanket compound (1) must be 
ink receptive, resilient, and not 
too hard, which qualities are 
controlled largely by the amount 
of loading; (2) must be resistant 
to swelling and _ embossing, 
caused by absorption of the 
liquid ingredients of inks, etc.; 
(3) must be resistant to tacki- 
ness, which resistance is con- 
trolled by the accelerator com- 
bination, the antioxidant, and 
the degree of cure; and (4) must 
not become engraved, which 
is caused by a gradual disinte- 
gration of the surface due to inks. 


Metal Coating Control. W. 
N. Misuraca. National Lithog- 
rapher, 45, No. 12, Dec. 1938, 
pp. 30, 32. In coating metal, a 
continuous control must be main- 
tained over the quality of coat- 
ing material, the amount applied 
on the sheet, baking time, and 
temperature. Viscosity and color 
control of varnishes is best ac- 
complished by the bubble meth- 
od. Materials should also be 
tested for elasticity, hardness, 
discoloration in baking, lustre, 
flow, and consumption. The 
Pfund gauge is the simplest, if 
not the most exact, method of 
controlling the thickness of the 
varnish film applied to the sheet. 
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Classified 


Classified Advertising— All classified ad- 
vertisements will be charged for at the rate 
of ten cents per word. $2.00 minimum, 
except those of individuals seeking employ- 
ment where the rate is five cents per word, 
$1.00 minimum. Address all replies to 
Classified Advertisements with Box Number, 
care of The Photo-Lithographer, 254 W. 
SIst St., New York. 


Position Wanted: 

Planographer, negatives 
and plates; some color; salary $35. 
Address ID. Armstrong, 4710 York- 
shire Ave., Parma, Ohio. 


For Sale: 

( & P Press with Friel 
Check Imprinter attached. Two 
Chases and Motor included. 
condition. Box 940. 


Space Business: 
Broker offers ideal, mid- 
town space and volume of work to 


Good 


photo-lithographer with small set 
up. Box 941. 





Position Wanted: 

Working 
years’ experience, camera, stripper; 
plate maker; layout on combination; 
book and form work; black and 
white and color; go anywhere. Box 
942. 


ee 


For Sale: 


Foreman, 15 


36” x 48” Levy Process 
Camera Series C: 128” 
tension and 10” cone: 
copyboard: reducing back to 24” 
x 30”: film back 36” x 46’: 28’ 
welded steel stand and turntable all 
in good condition at $1,000. Ad- 
dress E. T. Sullebarger Company, 
538 South Clark Street, 
Ill. 


For Sale: 


bellows ex- 
72” x 96” 


Chicago, 


One 20” x 28” Offset 
Press, three years old, in excellent 
Box 943. 


running condition, 


For Sale: 
22” x 28” All Metal 
Vacuum Printing Frame new $145. 





33” Plate Whirler new $145. Double 
Are Printing Lamps 25 Amp.—$25. 
35 Amp.—$40. Camera and Lamp 
Experts, Singer Engineering Com- 
pany, 49 Prince St., New York 





City. 
For Sale: 

A Webendorfer Offset 
Press, model MA, less than one 


year old. Reason for selling is need 
for anger poe ss. Box 944. 


For Sale: 
One Multilith, 11’ x 17” 
press in first-class condition. The 
eight inking and dampner rollers are 
brand new. Machine completely 
overhauled by manufacturers re- 
cently and new parts added. Now 
standing on our floor, open for in- 
spection. Price on application. N.E 
Blue Print Paper Co., 196 Worth- 
ington St., a. Mass. 


Position Wanted: 

Young man, cameraman, 
plate maker, stripper, good half- 
tones, duotones and simple color 
work. Now in charge of small shop. 
Address Box 946. 

















19% inch rolls 
25% inch rolls 
381% inch rolls 


THE JOHNSTON PAPER CO. 
2060 Reading Rd. 





NATIONALLY USED BY PRINTERS AND CSS ERAP HERS 
For Printers .001 Thick — 3000 Lin. 
15 inch rolls ..... 


20 inch rolls .... ie 


each $6.00 each $8.00 
For Lithographers = Thick —— 2000 Lin. Ft. 
$ 7.00 44 inch rolls ......... $16.00 
9.50 . A eee 17.50 
13.00 5414 inch rolls ....... 20.00 


Cincinnati, Ohio 








HEADQUARTERS 
ON THE WEST 
COAST FOR 


545 SANSOME ST. 





We Cover the West 


If you are west of Chicago we can help you keep the 
wheels moving (and the profits rolling in) by supplying 
you quickly with dependable equipment, 
and chemicals from one of our six completely stocked offices 


EQUIPMENT 
PHOTO SUPPLIES 
CHEMICALS 


Your phone will bring a representative — quickly! 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


SAN FRANCISCO, CALIF. 


photo supplies, 


Coast 
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FRED E.METZGER- 


——GEP @¢+ 4a 


LITHOGRAPHERS| 





IRVING PLACE 


O 
NEW YORK,N.Y. 
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‘“Where-to-Buy-It”’ 





ACCOUNTANTS 
KRoMBERG, J., & AssociaTEs, C. P. A.’s, 
461 Eighth Ave., New York, N. Y. 


ACIDS 
MALLINCKRODT CHEMICAL WORrRKs, 
3600 N. Second St., St. Louis, Mo., 
and 72-74 Gold St., New York, N. Y. 
Pitman, Harotp M., Co., 150 Bay St., 
Jersey City, N. J., and 51st Ave. and 
33rd St., Chicago, Ill. 


AIR CONDITIONING EQUIPMENT 
CARRIER CORPORATION, Syracuse, N. Y. 
OrreEn, B., & Co., 608 S. Dearborn St., 

Chicago, Ill. 


ALBUMEN 

Hunt, Puiuip A., Co., 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside 
Ave., Cleveland, O.—1076 W. Divi- 
sion St., Chicago, Ill.—111 Binney 
St., Cambridge, Mass. 

MALLINCKRODT CHEMICAL WORKS, 
3600 N. Second St., St. Louis, Mo., 
and 72-74 Gold St., New York, N. Y. 

NorMAN-WILLETS Co., 318 W. Wash- 
ington St., Chicago, Ill. 

Pirman, Haroip M., Co., 150 Bay St., 
Jersey City, N. J., and 51st Ave. and 
33rd St., Chicago, Il. 

SENEFELDER Company, INc., THE, 32- 
34 Greene St., New York, N. Y. 


AMMONIUM DICHROMATE 
MALLINCKRODT CHEMICAL WoORrRKs, 
3600 N. Second St., St. Louis, Mo., 
and 72-74 Gold St., New York, N. Y. 


ASPHALTUM 

Hiro VARNISH Corp., 42-60 Stewart 
Ave., Brooklyn, N. Y. 

INTERNATIONAL PRINTING INK Conrp., 
TueE., 636 11th Ave., New York, N. Y. 

Pirman, Haroup M., Co., 150 Bay St., 
Jersey City, N. J., and 51st Ave. and 
33rd St., Chicago, III. 

SENEFELDER Company, INc., THE, 32- 
34 Greene St., New York, N. Y. 


BINDINGS— Plastic 
BREWER-CANTELMO Co., INc., 118 E. 
27th St. New York, N. Y. 


BLANKETS 

IpEAL Rotter & Mra. Co., 2512 W. 
24th St., Chicago, IIl., and 21-24 39th 
Ave., Long Island City, N. Y. 

INTERNATIONAL PRINTING INK Corp., 
Tue, 636 11th Ave., New York, N. Y. 

Rapip Rouiver Co., Federal at 26th, 
Chicago, III. 

Roperts & Porter, INc., 100 Lafa- 
yette St., New York, N. Y., and 402 
S. Market St., Chicago, III. 

Sinctarn & CarrRoOuu Co., INnc., 591 
lith Ave., New York, N. Y. 
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SrincLairR & VALENTINE Co., 11 St. Clair 
Pl., New York, N. Y. 

VuLcaN ProoFinG Co., 58th St. and 
First Ave., Brooklyn, N. Y. 


BRONZERS 
HENSCHEL Mra. Co., Milwaukee, Wis. 


CAMERA CONTROLS 
Doutuitr Corp., THe, 650 W. Balti- 
more Ave., Detroit, Mich. 


CAMERAS 

Aara-Ansco Corp., Binghamton, N. Y. 

EASTMAN Kopak Co., Rochester, N. Y. 

LANSTON MonotyrPpE MaAcuINnE Co., 
24th at Locust, Philadelphia, Pa. 

NorMAN-WILLETS Co., 318 W. Wash- 
ington St., Chicago, III. 

PirmaNn, Harowp M., Co., 150 Bay St., 
Jersey City, N. J., and 5lst Ave. and 
33rd St., Chicago, Il. 

Repro-Art Macuinery Co., Wayne 
Ave. & Berkley St., Phila., Pa. 

RutTHERFORD Mceny. Co., Div. General 
Printing Ink Corp., 100 Sixth Ave., 
New York, N. Y. 

SuLLEBARGER, E. T., Co., 116 John 
St., New York, N. Y., and 538 S. 
Clark St., Chicago, III. 

Zeiss, Caru, INnc., 485 Fifth Ave., New 
York, N. Y. 


CARDBOARDS AND BRISTOLS 
FaLULAH Paper Co., (Coated) 500 
Fifth Avenue, New York, N. Y. 
MeEap Sass Co., THE, 230 Park Ave., 
New York, N. Y. 
WHEELWRIGHT Papers, INc., 230 Park 
Ave., New York, N. Y. 


CARBONS—Photographic 

Hunt, Puivip A., Co., 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside 
Ave., Cleveland, O.—1076 W. Divi- 
sion St., Chicago, I1]l.—111 Binney St. 
Cambridge, Mass. 

NATIONAL Carson Co., INnc., Cleve- 
land, Ohio. 

NorRMAN-WILLETS Co., 318 W. Wash- 
ington St., Chicago, IIl. 

SuLLEBARGER, E. T., Co., 116 John St., 
New York, N. Y., and 538 8S. Clark 
St., Chicago, IIl. 


CHEMICALS 

Aara-Ansco Corp., Binghamton, N. Y. 

EastMAN Kopak Co., Rochester, N. Y. 

Hunt, Puiuip A., Co., 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside 
Ave., Cleveland, O.—1076 W. Divi- 
sion St., Chicago, Ill.—111 Binney 
St., Cambridge, Mass. 

MALLINCKRODT CHEMICAL WORKS, 
3600 N. Second St., St. Louis, Mo., 
and 72-74 Gold St., New York, N. Y. 

Merck & Co., INc., Rahway, N. J. 





NorMAN-WILLETs Co., 318 W. Wash- 
ington St., Chicago, II. 

Puriures & Jacors, 622 Race St., Phila., 
Pa. 

Pitman, Hanroup M., Co., 150 Bay St., 
Jersey City, N. J., and 5lst Ave. and 
33rd St., Chicago, IIL. 

SENEFELDER Company, INc., THE, 32- 
34 Greene St., New York, N. Y. 

Sreso.p, J. H. & G. B., INc., 47 Watts 
St., New York, N. Y. 

COLOR CONTROL AND MEASUR- 
ING EQUIPMENT 

HvEBNER LABORATORIES, 202 E. 44th 

St., New York, N. Y. 


COMPOSING MACHINES 
CoxHEAD, Raupu C., Corp., 17 Park 
Place, New York, N. Y. 


CRAYONS—Litho 

Korn, Wo., Inc., 260 West St., New 
York, N. Y. 

Roperts & Porter, INnc., 100 Lafa- 
yette St., New York, N. Y., and 402 
S. Market St., Chicago, III. 

SENEFELDER Company, INc., THE, 32 
34 Greene St., New York, N. Y. 


DAMPENING DEVICES 
INTERNATIONAL PRESS CLEANER & 
Mra. Co., Tue, 112 FE. Hamilton 
Ave., Cleveland, O. 


DAMPENING ROLLER COVERS 
GopFREY Ro.ueR Company, 211 N. 
Camac St., Phila., Pa. 
Roserts & Porter, INc., 100 Lafa- 
yette St., New York, N. Y., and 402 
S. Market St., Chicago, III. 


DEEP-ETCH SUPPLIES 
Pitman, Haro.p M., Co., 150 Bay St., 
Jersey City, N. J., and 5lst Ave. and 
33rd St., Chicago, Ill. 
SENEFELDER ComPaANy, INc., THE, 32 
34 Greene St., New York, N. Y. 


DICHROMATE--Ammonium Photo 
Granular 
Hunt, Puivie A., Co., 253 Russell St., 
Brooklyn, N.Y.—2432 Lakeside Ave., 
1076 W. Division St., 
111 Binney St., Cam- 


Cleveland, 0. 
Chicago, III. 
bridge, Mass. 
DRYERS 
Carter, C. W. H., 100 Varick St., New 
York, N. Y. 
Hiro VaRNisH Corp., 42-60 Stewart 
Ave., Brooklyn, N. Y. 
SINCLAIR & VALENTINE Co., 11 St. Clair 
Pl., New York, N. Y. 
DRYERS— Photo Print and Stripping 
Film 
SIMPLEX SpeEcIALTy Co,. INnc., 206 E. 
33rd St., New York, N. Y. 
DYNAMOS--MOTORS~—PRESS 
DRIVES AND ELECTRICAL 
CONTROL EQUIPMENT 
KimBLE E.ectric Co., W. 14th St. & 
S. Damen Ave., Chicago, III. 
ETCHES 
SENEFELDER Company, INnc., THE, 32 
34 Greene St., New York, N. Y. 
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FILMS 
Acra-Ansco Corp., Binghamton, N. Y. 
EAstTMAN Kopak Co., Rochester, N. Y. 
GEVAERT Co. or AMERICA, INc., THE, 
423 W. 55th St., New York, N. Y. 
Haxoip Co., Tue, 6 Haloid St., Roch- 
ester, N. Y. 

HAMMER Dry Puate & Fito Co., Ohio 
Ave. & Miami St., St. Louis, Mo. 
NorMAN-WILLETS Co., 318 W. Wash- 

ington St., Chicago, III. 


FLANNEL 

Fucus & LanG Mra. Co., Div. General 
Printing Ink Corp., 100 Sixth Ave., 
New York, N. Y. 

INTERNATIONAL PRINTING INK Corp., 
Tue, 636 Lith Ave., New York, N. Y. 

Roserts & Porter, Inc., 100 Lafa- 
yette St., New York, N. Y., and 402 
S. Market St., Chicago, II 

SENEFELDER Company, INc., THE, 32 
34 Greene St., New York, N. Y. 


FOLDING MACHINERY 
Baum, Russe.u Ernest, 615 Chestnut 
St., Phila., Pa. 
Dexter Fouper Co., 28 W. 23rd St., 
New York, N. Y. 


GLYCERINE 

Hunt, Puiir A., Co., 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside 
Ave., Cleveland, O.—1076 W. Divi- 
sion St., Chicago, Ill.—111 Binney 
St., Cambridge, Mass. 

Pitman, Haroup M., Co., 150 Bay St., 
Jersey City, N. J., and 5lst Ave. 


and 33rd St., Chicago, Il. 


GRAINING FLINT 
SENEFELDER Company, INc:, THE, 32 
34 Greene St., New York, N. Y. 


GRAINING AND REGRAINING 
Zinc, Aluminum, Glass and Mul- 
tilith Plates 

Curcaco Litno PLATE GRAINING Co., 
214-16 N. Clinton St., Chicago, IIl. 

Doretzet-Corey Co., 221 Third. St. 
N. E. Cedar Rapids, Iowa. 

Inuinois PLate GRAINING Co., INC., 
913-921 W. Van Buren St., Chicago, 
Ill. 

INTERNATIONAL PRINTING INK CorpP., 
Tue, 636 Lith Ave., New York, N. Y. 

LirHoGrRaPHic PLATE GRAINING Co. 
or America, Inc., 41 Box St., 

Brooklyn, N. Y. 

RELIABLE LITHOGRAPHIC PLATE Co., 
Inc., 17 Vandewater St., New York, 
N. Y. 

SENEFELDER Company, INc., THE, 32 
34 Greene St., New York, N. Y. 


GUM ARABIC 

Hunt, Puiuir A., Co., 253 Russell St., 
Brooklyn, N. Y.—-2432 Lakeside 
Ave., Cleveland, O.—1076 W. Divi- 
sion St., Chicago, Ill.—111 Binney 
St., Cambridge, Mass. 

Pitman, Haroup M., Co., 150 Bay St., 
Jersey City, N. J. and 5lst Ave. and 
33rd St., Chieago, Il 
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SENEFELDER Company, INc., THE, 32- 
34 Greene St., New York, N. Y. 


HAND ROLLERS 

Roserts & Porter, Inc., 100 Lafa- 
yette St., New York, N. Y., and 402 
S. Market St., Chicago, II. 

SENEFELDER Company, INc., THE, 32- 
34 Greene St., New York, N. Y. 

Sreso tp, J. H. & G. B., Inc., 47 Watts 
St., New York, N. Y. 


HUMIDIFICATION 
Air CONDITIONING Suppty Co., THE, 
4066 Superior Ave., Cleveland, O. 
SouTHwWorRTH MAacuiNneE Co., 30 War- 
ren Ave., Portland, Me. 


HYDROQUINONE 

Hunt, Puiip A., Co., 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside 
Ave., Cleveland, O.—1076 W. Divi- 
sion St., Chicago, Ill.—111 Binney 
St., Cambridge, Mass. 

MALLINCKRODT CHEMICAL WORKs, 
3600 N. Second St., St. Louis, Mo., 
and 72-74 Gold St., New York, N. Y. 

NorMAN-WILLETS Co., 318 W. Wash- 
ington St., Chicago, III. 

SENEFELDER ComPANY, INc., THE, 32 
34 Greene St., New York, N. Y. 


INKS 

AuGust, CHARLES, Corp., THE, 416 
Orleans St., Chicago, II. 

Crescent INK & CoLor Co. or PENNA., 
Tue, 464 N. 5th St., Phila., Pa. 

DriscoLt, Martin & Co., 610 Federal 
St., Chicago, III. 

Fucus & Lana Mra. Co., Div. General 
Printing Ink Corp., 100 Sixth Ave., 
New York, N. Y. 

GAETJENS, BerGER & Wirtu, INc., 35 
York St., Brooklyn, N. Y., and 538 
S. Clark St., Chicago, III. 

Herricx, Wm. C., INK Co., INc., 325 
W. 34th St., New York, N. Y. 

Inco Co., Tue, 1426 W. Third St., 
Cleveland, 0. 

INTERNATIONAL PRINTING INK CorpP., 
Tue, 636 llth Ave., New York, N. Y. 

JOHNSON, CHARLES ENEu, & Co., INC., 
10th & Lombard Sts., Phila., Pa. 

Oxre, Francis G., 247 S. Third St., 
Phila., Pa. 

Pore & Gray, Inc., 94 Morton St., 
New York, N. Y. 

SeneuitH INK Co., INnc., THE, 32-34 
Greene St., New York, N. Y. 

S1esowp, J. H. & G. B., Inc., 47 Watts 
St., New York, N. Y. 

Sinctair & Carroui Co., Inc., 591 
llth Ave., New York, N. Y. 

SIncLAIR & VALENTINE Co., INc., 11-21 
St. Clair Pl., New York, N. Y. 

TRIANGLE INK & CoLor Co., INc., 26 
Front St., Brooklyn, N. Y. (also Bos- 
ton, Mass., Baltimore, Md., and St. 
Louis, Mo.). 


INK WAX REDUCER (Smoothol Ink 
Wax) 
Smrru, Francis X., Co., 
St.. Brooklyn, N. Y. 


952 E. 93rd 





INSURANCE—Workmen’s Compen- 
sation 
N. Y. Printers & Booxsinpers Mv- 
TUAL INSURANCE Co., 147 Fourth 
Ave., New York, N. Y. 


LAMPS—Arc 
GELB, JosePpH, Mra. Co., 250 W. 54th 
St., New York, N. Y. 
SuLLEBARGER, E. T., Co., 116 John 
St., New York, N. Y., and 538 S. 
Clark St., Chicago, IIl. 


LENSES 

Goerz, C. P., AMERICAN OpTtIcaL Co., 
317 E. 34th St., New York, N. Y. 

NorMAN-WILLETS Co., 318 W. Wash- 
ington St., Chicago, III. 

Prvman, Harowp M., Co., 150 Bay St., 
Jersey City, N. J., and 5lst Ave. and 
33rd St., Chicago, II. 

SuLLEBARGER, E. T., Co., 116 John 
St., New York, N. Y., and 538 S. 
Clark St., Chicago, III. 

Zeiss, Car, INnc., 485 Fifth Ave., New 
York, N. Y. 


LINE-UP AND REGISTER MA- 
CHINES, SYSTEMS AND TABLES 
Doutuitr Corp., Tue, 650 W. Balti- 
more Ave., Detroit, Mich. 
LANSTON MonotyrpE MaAcuine Co., 
24th at Locust, Phila., Pa. 


LITHO DEVELOPING INK 

Hunt, Puivip A., Co., 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside 
Ave., Cleveland, O.—1076 W. Divi- 
sion St., Chicago, Ill.—111 Binney 
St., Cambridge, Mass. 

INTERNATIONAL PRINTING INK Corp., 
Tue, 636 11th Ave., New York, N. Y. 


MACHINISTS 
GEGENHEIMER, WILLIAM, 78 Roebling 
St., Brooklyn, N. Y. 
RatuBun & Birp Co., INnc., 85 Grand 
St., New York, N. Y. 


MAGNIFYING AND REDUCING 

GLASSES 

NorMAN-WILLETS Co., 318 W. Wash- 
ington St., Chicago, III. 

Repro-Art Macuinery Co., Wayne 
Ave. & Berkeley St., Phila., Pa. 

Zeiss, Car, INnc., 485 Fifth Ave., New 
York, N. Y. 


MAKE-UP TABLES 
LANSTON MonotyreE MaAcuine Co., 
24th at Locust, Phila., Pa. 


MOLESKIN AND MOLLETON 

INTERNATIONAL PRINTING INK CorpP., 
THE, 636 llth Ave., New York, N. Y. 

Roserts & Porter, INnc., 100 Lafa- 
yette St., New York, N. Y., and 402 
S. Market St., Chicago, IIl. 

SENEFELDER Company, INc., THE, 32 
34 Greene St., New York, N. Y. 

Sresoup, J. H. & G. B., Inc., 47 Watts 
St., New York, N. Y. 


THe Puoro-LirHoGRAPHER 








SPR att hc 











NEGATIVE MATERIALS 

Aara Ansco Corp., Binghamton, N. Y. 

EastMaN Kopak Co., Rochester, N. Y. 

GEVAERT Co. oF AMERICA, INc., THE, 
423 W. 55th St., New York, N. Y. 

Havor Co., Tue, 6 Haloid St., Roches- 
ter, N. Y. 

HaMMER Dry Puate & Fitm Co., 
Ohio Ave. & Miami St., St. Louis, Mo. 

NorMAN-WILLETS Co., 318 W. Wash- 
ington St., Chicago, IIl. 


OPAQUE AND DEVELOPING INK 

Artists’ Suprpty Co., 7610 Decker 
Ave., Cleveland, O. 

INTERNATIONAL PRINTING INK Corp., 
Tue, 636 11th Ave., New York, N. Y. 

Oxige, Francis G., 247 8S. Third St., 
Phila., Pa. 

SENEFELDER ComPaANy, INc., THE, 32- 
34 Greene St., New York, N. Y. 


PAPER 

Beckett Paper Co., THE, Hamilton, O. 

CHAMPION Paper & FisBrE Co., Hamil- 
ton, O. 

CHILLICOTHE Paper Co., Tue, Chilli- 
cothe, O. 

Ditt & Couns, INc., Richmond & 
Tioga Sts., Phila., Pa. 

Fraser INpustriges, INc., Graybar 
Bldg., New York, N. Y. 

Hamitton, W. C. & Sons, Inc., 
Miquon, Pa. 

HAMMERMILL Paper Co., Erie, Pa. 

NortHwEstT Paper Co., THE, Cloquet, 
Minn. 

WarrkEN, S. D., Co., 89 Broad St., 
Boston, Mass. 

WaATERVLIET Paper Co., Watervliet, 
Mich. 


PAPER CONDITIONING EQUIP- 
MENT 
SouTHworRTH MacuHiNnE Co., 30 War- 
ren Ave., Portland, Maine. 


PAPER AERATION 
SoutHwortH MAcHINE Co., 30 War- 
cen Ave., Portland, Me. 


PAPER HANGERS—Holdfast 


SoutHwortH MacuiNneE Co., 30 War- 
ren Ave., Portland, Me. 


PAPE? JOGGING MACHINES 


SoutHwortTH MacuHINE Co., 30 War- 
ren Ave., Portland, Me. 


PARAFORMALDEHYDE —1U. S. P. 

Hunt, Purip A., Co., 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside 
Ave., Cleveland, O.—1076 W. Divi- 
sion St., Chicago, Ill.—111 Binney 
St., Cambridge, Mass. 

MALLINCKRODT CHEMICAL WORKS, 
3600 N. Second St., St. Louis, Mo., 
and 72-74 Gold St., New York, N. Y. 


PHOTO COMPOSING MACHINES 
Lanston Monotype MacuineE Co., 
24th at Locust, Phila., Pa. 


FEBRUARY 1939 





RUTHERFORD MacuHINEerRY Co., Div. 
General Printing Ink Corp., 100 
Sixth Ave., New York, N. Y. 


PHOTO-LETTERING MACHINES 
RuTHERFORD Macuinery Co., Div. 
General Printing Ink Corp., 100 
Sixth-Ave., New York, N. Y. 


PLATE COATING EQUIPMENT 
Lanston Monotype Macuine Co., 
24th at Locust, Phila., Pa. 
RUTHERFORD MAcHINERY Co., Div. 
General Printing Ink Corp., 100 
Sixth Ave., New York, N. Y. 


PLATE GRAINING MACHINES 
FritscHe, R., 145 Hudson St., New 
York, N. Y. 
ZARKIN MAcHINE Co., INc., 335 E. 
27th St. New York, N. Y. 


PLATE GRAINING MATERIALS 

AMERICAN GRADED Sanp Co., 2612 
Greenview Ave., Chicago, III. 

INTERNATIONAL PRINTING INK Corp., 
THE, 636 11th Ave., New York, N. Y. 

MINNESOTA MininG & MANUFACTUR- 
ING Company, Saint Paul, Minne- 
sota. 

Serso.p, J. H. & G. B., INc., 47 Watts 
St., New York, N. Y. 

SENEFELDER ComPANy, INc., THE, 32- 
34 Greene St., New York, N. Y 


PLATE MAKING EQUIPMENT 
LANsTON MonotyPpE MaAcuIneE Co., 

24th at Locust St., Phila., Pa. 
RUTHERFORD MAcuHINERY Co., Div. 
General Printing Ink Corp., 100 

Sixth Ave., New York, N. Y. 


PLATE MAKING SERVICE 

Cuicaco LitHo PLATE GRAINING Co., 
214 N. Clinton St., Chicago, II. 

Grapuic Arts Corp., 1104 Jackson 
Ave., Toledo, O. 

LiITHOPLATE Co., 101 E. Clybourn St., 
Milwaukee, Wis. 

OrrseT ENGRAVERS ASSOCIATES, INC., 
42 E. 20th St., New York, N. Y. 

OrrseT PRINTING PLATE Co. or NEw 
York, Inc., 100 Bleecker St., New 
York, N. Y. 
Puoto-LitrHo PLATE SERVICE Co., 113 
St. Clair Ave., N. E. Cleveland, O. 
RIGHTMIRE-BERG Co., 717 S. Wells 
St., Chicago, IIl. 

Swart-REIcuEL, Inc., 461 Eighth Ave., 
New York, N. Y. 

STEVENSON PHoTo CoLor SEPARATION 
Co., 222 W. Fourth St., Cincinnati, O. 


PLATES—Aluminum, Zinc 

INTERNATIONAL PRINTING INK Corp., 
THE, 636 1ith Ave., New York, N. Y. 

LITHOGRAPHIC PLATE GRAINING Co. OF 
America, INnc., 41 Box St., Brooklyn, 
Ms Es 

RELIABLE LITHOGRAPHIC PLATE Co., 
Inc., 17 Vandewater St., New York, 
R.. 2. 

SENEFELDER Company, INc., THE, 32 
34 Greene St., New York, N. Y. 


PLATES—Dry 

EastMaNn Konak Co., Rochester, N. Y. 

GEVAERT Co. or America, INc., THE, 
423 W. 55th St., New York, N. Y. 

HAMMER Dry Puate & Fito Co., Ohio 
Ave. & Miami St., St. Louis, Mo. 

NorMAN-WILLETsS Co., 318 W. Wash- 
ington St., Chicago, II. 


PRESSES—New 

HARRIS-SEYBOLD-PoTTerR Co., 4510 E. 
71st St., Cleveland, O. 

RuTHERFORD Macuinery Co., Div. 
General Printing Ink Corp., 100 
Sixth Ave., New York, N. Y. 

SroEssEL Macwuine Mra. Co., 568 
Broadway, New York, N. Y. 

WEBENDORFER-WILLS Co., INc., Mount 
Vernon, N. Y. 


PRESS WASHERS AND ACCES- 
SORIES 
GEGENHEIMER, W.s., INc., 78 Roebling 
St., Brooklyn, N. Y. 


PROOF AND TEST PRESSES 
RUTHERFORD MACHINERY Co., Div. 
General Printing Ink Corp., 100 
Sixth Ave., New York, N. Y. 


PROOF PRESSES—Automatic 
KrausE, Karu, U. S. Corporation, 
55 Vandam St., New York, N. Y. 


PUMPS—Vacuum and Air 
Gast Mra. Corporation, 57 Mathieu 
Ave., Bridgman, Mich. 
Leman Bros., 23 Walker St., New 
York, N. Y., and 110 Christie St., 
Newark, N. J. 


QUARTZ GRAINING SAND 
SENEFELDER Company, INc., THE, 32- 
34 Greene St., New York, N. Y. 


ROLLERS 

BiInGHAM Bros. Co., INnc., 406 Pearl 
St., New York, N. Y. 

BINGHAM’s, Sam’L, Son Mra. Co., 
Chicago, III. 

Cuicaco Rouuer Co., Inc., 554 W. 
Harrison St., Chicago, II. 

Dayco Division, Dayton Rubber Mfg. 
Co., Dayton, O. 

GopFREY RouLteR Company, 211 N. 
Camac St., Phila., Pa. 

IpEAL Router & Mra. Co., INc., 2512 
W. 24th St., Chicago, Ill., and 21- 
24 Thirty-ninth Ave., Long Island 
City, N. Y. 

Rapip Rouier Co., Federal at 26th, 
Chicago, III. 

Roserts & Porter, Inc., 100 Lafa- 
yette St., New York, N. Y., and 402 
S. Market St., Chicago, IIl. 

Sreso.p, J. H. & G. B., Inc., 47 Watts 
St., New York, N. Y. 

VutcaNn Proorina Co., 58th St. & 
First Ave., Brooklyn, N. Y 


SCREENS-—Half-tone 
Pitman, Haroitp M., Co., 150 Bay 
St., Jersey City, N. J., and 5lst 
Ave. and 33rd St., Chicago, III. 
Repro-Art Macuinery Co., Wayne 
Ave. & Berkeley St., Phila., Pa. 
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Sutitesarcer, E. T., Co., 116 John 
St., New York, N. Y., and 538 S. 
Clark St., Chicago, Il. 


SHADING MACHINES AND ME- 
DIUMS 
Day, Ben, INnc., 118 E. 28th St., New 
York, N. Y. 


SILVER BATHS 
Doutuitr Corp., Tue, 650 W. Balti- 
more Ave., Detroit, Mich. 


SODIUM SULPHITE ANHYDROUS 

PHOTO 

Hunt, Puivie A., Company, 253 Rus- 
sell St., Brooklyn, N. Y.—2432 Lake- 
side Ave., Cleveland, O.—1076 W. 
Division St., Chicago, Ill.—111 Bin- 
ney St., Cambridge, Mass. 

MALLINCKRODT CHEMICAL Works, 
3600 N. Second St., St. Louis, Mo., 
and 72-74 Gold St., New York, N. Y. 

NorMAN-WILLETS Co., 318 W. Wash- 
ington St., Chicago, III. 


SPRAY GUNS 
SprayomatTic Propucts Co., 1120 Har- 
rison St., Cincinnati, O. 


SULPHUR 

MALLINCKRODT CHEMICAL WORKS, 
3600 N. Second St., St. Louis, Mo., 
and 72-74 Gold St., New York, N. Y. 

Pitman, Harowip M., Co., 150 Bay St., 
Jersey City, N. J., and 51st Ave. and 
33rd St., Chicago, Il. 

Sinctain & Carrouii Co., Inc., 591 
llth Ave., New York, N. Y. 


TAPE—Black Gummed 
Merzcer, ALFrep E., 30 Irving Place, 
New York, N. Y. 
TAX CONSULTANTS 
KromsBera, J., & Assocrates, C.P.A.’s, 
461 Eighth Ave., New York, N. Y. 
TRADE LITHOGRAPHERS 
Hinson & McAutirre Corp., 203 E. 
12th St., New York, N. Y. 
TRANSFER PAPER 


INTERNATIONAL PRINTING INK CorpP., 
Tue, 636 11th Ave., New York, N. Y. 


SENEFELDER Company, INc., THE, 32- 
34 Greene.St., New York, N. Y. 

S1eso.p, J. H. & G. B., INnc., 47 Watts 
St., New York, N. Y. 

SincLain & VALENTINE Co., 11 St. 
Clair Pl., New York, N. Y. 


TRANSFER PROOFS—TYPE IM- 
PRESSIONS 

New York Type TRANSFER SERVICE, 

237 Lafayette St., New York, N. Y. 


TUSCHE 
INTERNATIONAL PRINTING INK CorpP., 
Tue, 636 11th Ave., New York, N. Y. 
Korn, Wa., Inc., 260 West St., New 
York, N. Y. 
SENEFELDER Company, INc., THE, 32- 
34 Greene St., New York, N. Y. 


TYPEWRITER COMPOSITION 
GALLANT Service, Inc., 81 W. Van 
Buren St., Chicago, III. 


TYPEWRITERS 
INTERNATIONAL ELectric WRITING 
MacuHINES DIVISION OF INTERNA- 
TIONAL Business MacHINEs Cor- 
PORATION, 590 Madison Ave., New 
York, N. Y. 
VACUUM AND PRINTING FRAMES 
Dovutuitr Corp., THe, 650 W. Balti- 
more Ave., Detroit, Mich. 
LaNstoN Monoryrpe MacuineE Co., 
24th at Locust, Phila., Pa. 
RuTHERFORD Macuinery Co., Div. 
General Printing Ink Corp., 100 
Sixth Ave., New York, N. Y. 
SuLLeBARGER, E. T., Co., 116 John 
St., New York, N. Y., and 538 S. 
Clark St., Chicago, II. 
SwEIGARD-IDEAL Co., 6122 N. 21st St., 
Phila., Pa. 
VARNISH 
Autt & Wisora Corp., 75 Varick St., 
New York, N. Y. 
Carter, C. W. H., 100 Varick St., 
New York, N. Y. 
Hiro VARNISH Corp., 42-60 Stewart 
Ave., Brooklyn, N. Y. 
Siesoup, J. H. & G. B, INc., 47 Watts 
St., New York, N. Y. 





Srnctarr & Carrouti Co., 591 11th 
Ave., New York, N. Y. 

Sinctain & VALENTINE Co., 11 St. 
Clair Pl., New York, N. Y. 


VARNISHES—Overprint 

Carter, C. W. H., 100 Varick St., 
New York, N. Y. 

GAETJENS, BerGER & WirtTH, INc., 35 
York St., Brooklyn, N. Y., and 538 
S. Clark St., Chicago, IIl. 

Hiro VARNISH CorpP., 42-60 Stewart 
Ave., Brooklyn, N. Y. 

INTERNATIONAL PRINTING INK CorpP., 
THE, 636 11th Ave., New York, N. Y. 

Sinctarnk & Carrouu Co., Inc., 591 
llth Ave., New York, N. Y. 

Sinctain & VALENTINE Co., 11 St. 
Clair Pl., New York, N. Y. 


WASH-UP EQUIPMENT 
INTERNATIONAL PrEsS CLEANER & 
Mra. Co., Tue, 112 E. Hamilton 
Ave., Cleveland, O. 


WATER FOUNTAIN ETCH 


INTERNATIONAL PRINTING INK CorpP., 
THE, 636 11th Ave., New York, N. Y. 


WET PLATE MATERIALS 

Negative Collodion 
Stripping Collodion 
Rubber Stripping Solution 

Hunt, Puitip A., Co., 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside 
Ave., Cleveland, O.—1076 W. Divi- 
sion St., Chicago, Ill—111 Binney 
St., Cambridge, Mass. 

MALLINCKRODT CHEMICAL WORKS, 
3600 N. Second St., St. Louis, Mo., 
and 72-74 Gold St., New York, N. Y. 

NorMAN-WILLETS Co., 318 W. Wash- 
ington St., Chicago, III. 


WHIRLERS 

Dovutuitr Corp., THe, 650 W. Balti- 
more Ave., Dertoit, Mich. 

LANsSTON Monotype MacuineE Co., 
24th St. at Locust St., Phila., Pa. 

RuTHERFORD MAcHINERY Co., Div. 
General Printing Ink Corp., 100 
Sixth Ave., New York, N. Y. 








SS RAMSEY AVENUE, 
YONAERS, N.Y. 


DESIGNING 


PEN DRAWING 
ENGRAVING 





RETOUCHING Write 


NEGATIVES 








Milwaukee 
Bronzers 


for all presses. Also some rebuilt units. 


C.B. Henschel Mfg. Co. 


Milwaukee, Wisc. 
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Holds Open House 


The Mutual Press, photo- 
lithographers, Hutchinson, 
Kans., held open house at its 
new lithographing plant recently 
completed, which is located at 
the corner of “B” and Poplar 
Streets, in that city. 

++. 
Address Y. P. E. Club 


Daniel Moscow, president of 
Wickersham Press, Inc., New 
York, addressed the Young 
Printing Executives Club of New 
York last month on the subject 
of printing management. Fol- 
lowing Mr. Moscow’s talk, H. A. 
Hopf, well-known management 
engineer, and one of the speakers 
at the last N. A. P. L. conven- 
tion, was heard on “‘Is Manage- 
ment in the Printing Industry 
Different?” 


Sen coe ce ed 
ATF Issues Idea File 


American Type Founders 
Sales Corp., Elizabeth, N. J., is 
distributing the first number of 
Idea File, an illustrated 8-page 
booklet designed to help the 
lithographer and printer create 
business. Issue No. 1 contains a 
collection of suggested typo- 
graphic layouts for letterheads, 
Christmas cards, business cards 
and announcements. In addi- 
tion to presenting ideas, the 
booklet serves to illustrate ATF’s 
type faces and decorations. Cop- 
ies available on request. 

_—— 
Offering New Courses 


North Park College, 176 W. 
Adams St., Chicago, is offering 
a number of spring semester 
courses in the graphic arts. 
David Gustafson, former head 
of the Graphic Arts Dept. at 
Carnegie Institute of Technol- 
ogy, Pittsburgh, is giving a 
course in the various reproduc- 
tion processes; Joseph J. Skach, 
Rosenow Co., is giving a course 
on estimating; and Emil G. 
Stankey, of the advertising staff 
of the Traffic World, one on lay- 
out, color and design. 
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Paitin 


“Some guys linia 


all the luck’ 


You’ve heard people say that. 

Well, we think it’s boloney. 

Sure, some guys are better fishermen than others, better golfers, 
better swimmers— 

Sure, some guys are making more money than others— 

But it’s not all luck. 

It’s a knowledge of your market if you have a product to sell. 
And it’s a knowledge of the most efficient media through which 
that market can be reached. 

Like THE PHoto-LITHOGRAPHER, for instance. 

Advertisers use THE PHOTO-LITHOGRAPHER as a medium to sell 
their products because the ratio of potential purchasing power 
to total circulation is high in THE PHoto-LITHOGRAPHER — and 
they get results. 

Why? 

Because THE PHOTO-LITHOGRAPHER reaches a voluntary quality 
circulation. 

Because the executives, purchasing agents, managers and plant 
men who read THE PHOTO-LITHOGRAPHER do so because they 
are attracted month in and month out by the valuable editorial 
content, not by circulation drives, premiums, special offers, 
bargain prices, and the like. 

In short, because THE PHOTO-LITHOGRAPHER offers the most 
productive advertising space at the most reasonable rate. 

No, sir. It’s not luck, it’s results. 


How about letting us help you get results? 


THE PHOTO-LITHOGRAPHER 
254 WEST 3list STREET NEW YORK 
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Crocker-Union Menus 


Crocker-Union of San Francis- 
co has completed the sixth in a 
series of colorful Hawaiian-theme 
menus for Matson Navigation 
Co. The series covers three years, 
with two new ones issued each 
vear for use on the Matson 
steamers travelling between Cal- 
ifornia and Hawaii. The litho- 
graph reproductions are of paint- 
ings embodying fanciful and 
exotic island themes and are re- 
ported to have inspired passen- 
gers to collect the entire series. 
The lithographs are in eight 
colors. 
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Honor William Engelmann 


Members of Fuchs & Lang 
Mfg. Co., division of General 
Printing Ink Corp., New York, 
honored William Engelmann, Jr., 
of the Chicago office on the ocea- 
sion of his twenty-fifth vear of 
association with the company at 
an anniversary dinner held at 
the New Yorker Hotel on Dee. 
21st. 

Many of his friends and as- 
sociates gathered to do him 
honor and congratulate him on 
his appointment as_ assistant 
Chicago sales manager. In com- 
memoration of the occasion, he 
was presented with a handsome 
gold watch. 
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Study of Robert Gair 


The Dial Press, New York, has 
published “Robert Gair, <A 
Study,” by H. Allen Smith, New 
York World-Telegram staff writ- 
er, with an _ introduction by 
Lewis Mumford. As the title 
indicates, the book is a biography 
of the founder of Robert Gair 
Co., manufacturers of folding 
boxes, cartons and paper bags. 
Mr. Smith has been careful not 
to draw a one-sided picture of 
his subject, with the result that 
the book not only makes good 
reading, but presents Robert 
Gair as the vital personality he 
must have been. 
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Today’s pressroom is ready for business expansion only 


if it is prepared to produce the striking effects modern 


business demands. Colors that have been transferred 
with minute precision; sheets that have been turned 


out with this precision—plus speed! 


There are profits in today’s pressroom—for modern 


business is calling for modern Offset. 


Photo Lithographers are gaining these profits with 
Harris equipment. Harris Offset gives the quality 
which justifies leadership for the pioneer manufacturer 


of successful Offset equipment. 
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Through research Harris has developed 
and standardized new chemicals for both 
deep etch and surface plate making 
processes. Full details upon request. 
Write us with reference to your litho- 


graphic problems. 











